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1. COJEPKAHUE KOAEKCA
TNESTEJTLHOCTH TOO «KPKA
KA3AXCTAH» 11O IIPOJABUKEHHIO
NPOIYKIIMH

1.1. Beenenune
Hanneiit Konexe gestensHoctd TOO «KPKA Kasaxcran» nmo
MIPOABMKEHHIO NMpoAyKLUUH (B NanbHeiiieM «Koaeke»)
oInpeaenseT AeATeNbHOCTh, KacalolLyIOCs BCEX MEPONPUATHH
I10 NMPOJIBWXXEHHUIO NPEeNapaToB H MEPOIIPHATHH, HE
HMEIOLIHX PEKIIaMHOTO Xapakrepa, npoeaeHHsIx TOO
KPKA KA3AXCTAH KazaxcraH (B janbHeiiueM:
«Komnanus» unu «KPKA K3») B nponsrkeHun csoei
npoaykuuu npoussoactea KPKA a.1., Hoeo Mecto. KPKA
K3 npoBoguT cBOIO MapKETHHIOBYIO AEATENBHOCTE B
COOTBETCTBHUH C HALIMOHAIBHBIM 3aKOHOATENECTBOM
Pecmybnuku Ka3zaxcTaH U nocTaHOBIEHHUAMH MHUHHCTEPCTBA
3apaBooxpaHenus PK.
INonosxenus nanHoro Kogekca oOBACHAIOTCS U BHEAPAXOTCS
B COOTBETCTBHH CO BCEMH JEHCTBYIOLMMU NIPaBHIIAMH.

Kooexc ycranapnvaet TpeOoBaHUS B OTHOLLIEHHH
MapkeTUHroBoi aesarensHocTH TOO KPKA KA3AXCTAH

¢ 0cobbiM (HOKYCOM Ha peLienTypHBIX JIEKapCTBEHHBIX
npenaparax, a Takke Ha B3aHMOJEHCTBUY C yHaCTHUKaMHU
CHUCTEMBI 3/IpaBOOXpaHeHus (BIUItOYas, 6e3 orpaHH4eHus
CNEUUAIINCTOB 3PaBOOXPAHEHHS, OPraHU3aLUH
3ApaBOOXPaHEHUs, TALIMEHTOB U MALMEHTCKHE
opranu3zainu). TpeboBanns Kodekca Takxe NPUMEHSIOTCS K
MapKEeTHHIY APYTUX NPOAYKTOB, rae 3To ymectHo. TOO
KPKA KA3BAXCTAH MoxeT Takke npuHsaTh bonee
KOHKpEeTHBIE U TIOAPOOHbIE BHYTPEHHHE NMpaBuia,
Kacaroluecs BOIpOCoB, onpeeNeHHbIX B Kodexce.

[Mpunse Hacrosmumii Koneke komnanus TOO KPKA
KA3AXCTAH neMoHCTpUpYET CBOIO NPUBEPKEHHOCTD
3THYECKHUM CTaHAapTaM MapKETHHTa U CBOIO
MPUBEPIKEHHOCTH PYKOBOZSAIIAM NPUHIAIIAM,
[IPOJBUTAIOIIMM HaJulexallee KOpPIOPATUBHOE YIpaBJicHHE B
(hapMaLIEBTUUECKOM CEKTOpE: LEJNIOCTHOCTD, YBaXKEHHE,
OT3BIBUUBOCTb, [IOAOTYETHOCTh, COTPYAHHYECTBO H
TPO3PaYHOCTD.

KooOexc UCTIONB3YeTCs U CITY>KUT PYKOBOACTBOM
corpynnukam komnaHuu TOO KPKA KABAXCTAH npu
[IPOJIBIKEHHH IIpernapaToB WK ApeJOCTaBlIEHHH
nHbOpMAaIMY O NPOAYKLMH. _

IIpapuna, uznoxeHHsle B Kogekce, apnstorcs 00s3aTeIbHBIMH
Y JIOJDKHBI OBITH BHEJIPEHbI BO BCEX 3aBUCHMBIX 00IIeCTBaX U
npenacrasurenbeTBax kommnaHun TOO KPKA KA3AXCTAH .

1.2.0npenenenus
YacTo UCTOIb3YEMbIE TEPMUHBI:
Kommnanus - 5t7o0 «KRKA, tovarna zdravil, d. d., Novo mesto»
(AO «KPKA, dapmanertudeckuii 3apon, a.1., HoBo mecto»),

ee 3aBMCHMBIE OOIIECTBA U MpeACTaBUTENbCTBA B T.4. TOO
KPKA KA3AXCTAH

KPKA - TOO KPKA KABAXCTAH

IIpencrapurens kommanuun KPKA — 370 MeauLMHCKHH,
TOPTOBBIii NPEACTaBUTENb W/WIH MPEJACTaBUTEND 110 paboTe ¢
afTeKaMM, TMpeicTaBuTeslb N0 paboTe ¢ KIFOYEBHIMU
KJIMeHTaMHu U Jiroboil apyroii corpyaauk komnaHnn KPKA,

1. CONTENT OF LLC KRKA
KAZAKHSTAN CODE OF
PROMOTION

1.1.Introduction
This LLC KRKA Kazakhstan Code of Promotion
(hereinafter: ‘the Code’) defines activities relating to
promotional and non-promotional activities carried out
by the LLC KRKA Kazakhstan, (hereinafter: ‘the
Company’ or ‘LLC KRKA Kazakhstan’) in marketing
of its products. In its marketing activities, LLC KRKA
Kazakhstan should comply with the national
legislation of the Republic of Kazakhstan and
regulations of the Ministry of Health of the Republic of
Kazakhstan on promotion and marketing of medicinal
products. The provisions of this Code will be
interpreted and implemented in accordance with all
applicable rules.

Code will be interpreted and implemented in
accordance with all applicable rules.

The Code determines requirements regarding LL.C
KRKA Kazakhstan marketing activities with the focus
particularly on prescription-only medicinal products
and interactions with the healthcare community
(including but not limited to healthcare professionals,
healthcare organisations, patients, and patient
organisations). The Code s requirements also apply to
marketing of other products where appropriate. LLC
KRKA Kazakhstan may also adopt more specific and
detailed internal rules relating to issues defined in the
Code.

By adopting this Code, LLC KRKA Kazakhstan
demonstrates its commitment to ethical standards in its
marketing activities and its commitment to the List of
Guiding Principles Promoting Good Governance in the
Pharmaceutical Sector, to integrity, respect,
responsiveness, accountability, collaboration, and
transparency.

The Code applies to and provides guidance for LLC
KRKA Kazakhstan employees when they promote
products, or give information about products.

The principles set forth in the Code are mandatory and
shall be implemented by all LLC KRKA Kazakhstan
subsidiaries and representative offices.

1.2.Definitions
Frequently used terms refer to the following:
The Company refers to KRKA, tovama zdravil, d. d.,
Novo mesto, its representative offices, and all its
wholly owned subsidiaries including LLC KRKA
Kazakhstan

Krka refers to LLC KRKA Kazakhstan

Krka’s representative refers to Krka’s medical, sales
and/or pharmacy representative, key account
representative and any other Krka employee promoting
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HpOIIBPIFaIOU.lHFI NpOAYKUHIO KOMIIaHHHM  ClIeHUalucTam
3ApaBOOXpaHEHHUA, OpraHu3alusiM 34paBOOXpaHEHUs MIIH
NMAagUCHTCKUM OpraHru3alusM.

Koodekc oznauaetr Kooexc odeamensrocmu xomnanuu TOQO
KPKA KA3AXCTAH no npoosusicenuto npoOyKyuu;
IIpenapat o3Ha4aeT NeKapcTBEHHbIE Npenaparsl;
IpuMeHHMbIEe NPABHJIA 03HAYAIOT HALMOHATIBHBIC 3aKOHBI
1 NMOCTaHOBIIEHUS, OTPACJIeBbIe KOJECKChl H PYKOBOJICTBA,
OTHOCSAIINECS K IIPOJBIKEHHIO JIEKAPCTBEHHBIX NPenaparos
(Konekc Pecny6iinku Kazaxcran ot 7 utons 2020 roga Ne
360-VI 3PK «O 3/]IOPOBBE HAPOJA U CUCTEME
3JJPABOOXPAHEHM Iy, [IpaBuna 3THYHOrO NPOBHKEHUS
JIEKAPCTBEHHBIX CPEACTB ¥ MEIULMHCKUX HU3AENHI) U
suyTpennue npapuia Komnanuu u Krka d.d. (1.e. Kopeke
NoBeIeHUs KoMnaHuy, | IpaBuna npeaynpexxnaeHus,
BBISIBIICHUS W pacclieIOBaHMS MOLIEHHHWYECTBa, U T.4.). Ecnu
Hal[MOHANLHBIE 3aKOHBI MPEIBSBIAIOT OoNee )KeCTKHE
Tpebosanus, KoMnaHusa nomkHa ux cobroaarh.

YuacTHHKHM CHCTeMBI 3paBoOXpaHeHHs — 3TO
CIIELIMAIMCTRI 3/IpaBOOXPaHEHNs1, OpraHu3aluu
3/1paBOOXPAHEHHS, [TaLIMCHTH! M MalMEeHTCKUEe OPraHu3allH.
DTOT TEPMHH TakxKe BKIIIOHAeT 110b0e Apyroe JIMLO WK
OpraHU3aLuIo, KOTOPbIE YHaCTBYIOT B PETyJMPOBAaHUH,
YTBEPXKIEHUH, KOHTPOJIE WIH MIOCTaBKE JIEKapCTBEHHAIX
NpenapaToB WX KOTOpbIe NepeaaoT HHpopMaLuio o
JleKapCTBEHHBIX Npenaparax B cBoeH npodeccHoHalIbHOM
NEeATENBFHOCTH (HarpuMep, MeAULMHCKUH KYPHANNCT, HO
MCKJTIOYas MPeACTaBUTelel KOMIIaHHK) CIELHATTUCTaM
3PAaBOOXPAHEHUS, OPraHU3aUMIM 3PaBOOXPAHEHHS U
MAIUEHTCKUM OpPraHu3alMsIM.

Cnenuanuct 3apaBooxpanenns (C3) —ato ¢pusuueckoe
JTUIIO, KOTOPOE SABJISAETCS BpauoM, JpyTrUM MeIULHHCKHM
pabOTHUKOM, pabOTHHKOM CTOMATOJIOTHUYECKOH,
(bapMaLeBTHYECKOH WM CECTPUHCKOH cdep, Hiu 1oboe
JIpyroe JIIO, KOTOPOe UMEET NpaBo Ha3Ha4aTh, OTITYyCKATh,
[OKYTIaTh, OCTABJIATh, PEKOMEHI0BATb UJIH NPUMEHATh
nekapcTBeHHbIH npenapaT. OnpeneneHue «CHeLHaJucT
3paBOOXPaHEHHU» O3Ha4aeT: (1) JOJDKHOCTHOE JIMLO HIIH
COTPYAHMKA rOCYIapCTBEHHOTO OpraHa WilH ApYroil
OpraHH3aLMH, KOTOPbIE MOTYT Ha3HaYaTh, OTITyCKaTh,
MTOKYTIaTh WK NMPUMEHATH JIeKapCTBEHHBIE Npenaparts! (ii)
COTpPYAHMKA (papMaLleBTHYECKOH KOMIIAHWH, OCHOBHAS
JEATENLHOCTH KOTOPOTO ABJISETCS IIPaKTHKa CeLHanyucTa
3npaBooxpaHeHus. OnpefeeHne «CIEMHaTNUCT
3/PABOOXPaHEHUS» HE O3HAUaeT COTPYIHHKA
dapmalleBTHYeCKOH KOMITAHUH, ONITOBOM OpraHu3aliy Ui
IUCTPUOBIOTOpA JIEKAPCTBEHHBIX NIPENApaTOoB.
Oprannsanust 3apaBooxpanenus (O3) —3To rOpUAMUECKOE
41O, (1) KOTOpoe SBSETCS MEAULMHCKUM WK HAy4HBIM
YUpEeXKACHUEM (HE3aBUCUMO OT FOPHINYECKOH U
OpraHU3alMOHHOH CTPYKTYpbI), HanpumMep, 60NbHULA,
KJIMHHKA, GOHII, YHUBEPCUTET WK APYroe yuebHoe
3aBefieHHe WK Hay4Hoe 001ecTBo Wi (ii) Yepe3 KoTopoe
OJIMH HJIM HECKOJIBKO CIEIIHAINCTOR 3paBOOXPaHEHUA
OKa3bIBAIOT MEeJUIMHCKHE yciayri. OrnpeneneHue
«OpraHU3auMs 3APaBOOXPaHEHH» HEe BKIIFOUYAeT ONTOBYIO
OpraHu3alHIo, AUCTPUOBIOTOpA WK MTOAOOHOTO
KOMMEpYECKOro NOCpeaHHKa.

products to healthcare professionals, healthcare
organisations or patient organisations.

The Code refers to LLC KRKA Kazakhstan Code of
Promotion.

Product refers to medicinal products.

Applicable rules refer to national laws and
regulations, industry codes and guidelines relating to
the promotion of medicinal products (Code of the
Republic of Kazakhstan dated July 7, 2020 No. 360-VI
ZRK

"ABOUT THE HEALTH OF THE PEOPLE AND
THE HEALTHCARE SYSTEM"

Rules of the Ethical Promotion of Medicines and
Medical Devices) and internal rules of Company and
Krka Group (e.g. the Company’s Code of Conduct,
Rules on fraud prevention, detection and investigation,
etc.)

If national laws impose more stringent requirements,
Company must comply with those.

Healthcare Community refers to healthcare
professionals, healthcare organisations, patients and
patient organisations. The term also includes any other
person or organisation that is involved in the
regulation, approval, control or supply of medicines, or
that communicates about medicines in a professional
capacity (e.g. a medical journalist, but excluding
company representatives) to healthcare professionals,
healthcare organisations or patient organisations.

Healthcare professional (HCP) refers to a natural
person who is a doctor, a member of medical, dental,
pharmacy, or nursing professions, or any other person
who may prescribe, dispense, purchase, supply,
recommend, or administer a medicinal product. The
definition ‘healthcare professional’ refers to: (i) an
official or employee of a governmental agency or
another organisation that may prescribe, dispense,
purchase or administer medicinal products, (ii) an
employee of a pharmaceutical company whose primary
occupation is that of a practicing healthcare
professional. The definition of a healthcare
professional does not refer to an employee of a
pharmaceutical company, a wholesaler, or a distributor
of medicinal products.

Healthcare organisation (HCO) refers to an entity (i)
that is a healthcare, medical or scientific association or
organisation (irrespective of the legal and
organisational form), e.g. a hospital, clinic, foundation,
university, or other teaching institution or learned
society or (ii) through which one or more healthcare
professionals provide healthcare services. The
definition of a healthcare organisation does not include
a wholesaler, distributor, and similar commercial
intermediary.
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Acconuanusd NANMEHTOB 03HAYaeT HEKOMMEDPUYECKYIO
OpraHU3aLKI0, OPUEHTUPOBAHHYIO Ha MALIUEHTOB U B
OCHOBHOM COCTOSIILYIO M3 NALMEHTOB WK JUL,
OCYIIECTBIISIOIHX YXOJ 32 HUMH, KOTOPbIE NMPEACTABIISAIOT
W/WIK TIOAIEPXKUBAOT NOTPEeOHOCTH MAlMeHTOB H/WIH JTHLL,
OCYIIECTBJISIOLIUX YXOJ 32 HUMH.

IIpoaen:keHne/peKjiaMma 03HavyaeT MapKEeTHHI
JIEKAPCTBEHHBIX MPENapaToB, BKIIOYAIOUIMA J0OY0 dopMy
OpsMOro MpEeNoCTaBNeHHs MHGOPMalMH MEIHLIHHCKHMH
MPECTABUTENSIMH, IIPOBEIEHHE OIPOCOB HACEJIEHUS WIH
noOy>JIeHHe K Ha3HauYeHWlo, TMOCTaBKe, PEKOMEHIALMH,
npoaake WM MOTPeONEHHIO peLeNTYPHBIX IIpenaparos, a
HMEHHO:

(a) pexnamMa neKapcTBEHHBIX IIpenapaToB s
CIIELMAIMCTOB 3/IpaBOOXPaHEHMS,

(6) HWudbopmaumoHHbie MEpOTIPUATHS
NpeacTaBUTENEH KOMITaHHU TOO KPKA

KA3AXCTAH «k cneuuanucraM 30paBoOOXpaHEHus,
(B) npenocrapneHne o6pasLoB,

(r) opraHuzauys NpoQECCHOHANBHBIX M PEKIaMHbIX
MEpOTPUITHH c yYacTHEM CTIELATHUCTOB
3[paBOOXpaHEHHH,

(n) npenocrapneH’e NOAACPKKH W/HIH CIIOHCOPCTBO
Hay4YHBIX KOHIPECCOB H APYIMX NPOo¢eCCHOHATBHBIX

MEepONpHUATUI c Y4acTHeM CNEIUATUCTOR
3paBOOXPaHEHHUS,
{e) noepAKa yJacTus CTICHHUATIUCTOB

3/paBOOXPAHEHHS B HAYUHBIX KOHIPECCaX U B APYrHX
npodeccHOHANBHBIX MEPONPHATHAX.
PexnaMHBIH MaTepHaa — 10001 MaTepuall B nedyaTHOH
tdopme (Opoluropa, JTUCTOBKA, pacChlIKa U T.J.) WIIH
3NEeKTpOHHOU dopMe (Npe3eHTaLus, BUIeo, e-OpolIopa, e-
pacchlika H T.A.), TpeAHa3HAYEeHHbIH A7 MPOJBIKEHHS
MPOIYKLHH.
PewsiamHble MaTepyaisl, BIUIIOYAs X COAEpPXKaHUE U
rpaduyeCcKHe INEMEHTHI, AOJDKHBI OBITH MOATOTORJIEHEI
TaKuM 00pa3oM, 4TOOBI HE COZIepXKaTh HUKAKHUX HeICHOCTEH
0 mpenapare, BIajJieNblie periCTPALMOHHOIO YAOCTOBEPEHHS
WIN NIPOU3BOJUTENE, U HE NOJDKHBI HOBTOPSTH 3JIEMEHTOB,
UCIIONB3YEMBIX APYTHMH KOMIaHuAMH. Ha npogykumu unu
Ha BCEX PEKJIaMHBbIX MaTepualiax, HazpaHue KoMmnanuu
JIOJDKHO OBITh YETKO MPEACTAaBJIEHO TOBAPHBIM 3HAKOM HIIH
pasMerieHo B 6anHepe Komnanuu. Hapsany ¢ Haseanuem
Komnanuu, Bce pexinaMHble MaTepUaibl JOJDKHBI TAKKE
coJlleprKaTh NIOJIHBIN KOHTaKTHBIH agpec Komnanuy, uimu
agpec BeO-caliTa, comepkallero qpyrue KOHTaKTHbIe
JlaHHBIE.
PexsniamMHbIe MaTepuansl, cogepxallie HHPOPMALIKIO O
npenaparax, UX IpUMeHEHHH U TepareBTHUECKUX IPyIax,
JOJIKHBI OBITH MOATOTOBJICHBI B COOTBETCTBHH C
JEUCTBYIOLIEH HHCTPYKLMER MO METULIMHCKOMY
MIPUMEHEHHIO JIEKAPCTBEHHONO TIpenapara u OTBEYal0T
TpeOOBaHUAM NEUCTBYIOLIMX MPABUIL.

1.3. O6mue NpUHIMIBI

1.3.1. OcHosHbIe NpUHYUNDI 3AUMOOCICMEUA KOMIAHUN
CO cneyuanucmamu 30pagooxpaneHun

B coorBeTcTBUH ¢ MuccHeil komnaHu KPKA — «Bo ums
30pOBOro obpaza KU3HW» B3aUMonelcTBue komnaHud TOO
KPKA KA3AXCTAH co cneuuanucramMu 3ipaBoOXpaHeHuUs
JOOJIKHO OBITh HamNpaB/ieHO Ha MPUHECEHHE MOJIb3bI
NaLHeHTaM, COBEPLICHCTBOBAHHE MEAULMHCKOM NMPAKTHUKH H
CTUMYJIMPOBaHUE pacnpOCTPaHEHHUs MEIMUHMHCKUX 3HaHUH U

Patient organisation refers to a not-for-profit
organisation that is patient-focused and mainly
composed of patients and/or caregivers that represent
and/or support the needs of patients and/or caregivers.

Promotion/Promotional refers to marketing of
medicinal products that includes any form of door-to-
door information, canvassing activity, or inducement
designed to promote the prescription, supply,
recommendation, sale, or consumption of medicinal
products, in particular:

(a)
(b)

Advertising of medicinal
healthcare professionals,
Informational activities of LLC KRKA
Kazakhstan representatives on healthcare
professionals,

Supply of samples,

Organisation of professional and
promotional meetings attended by
healthcare professionals,

Support and/or sponsorship of scientific
congresses and other professional meetings
for healthcare professionals,

products to

(c)
(d

O

®

Support of healthcare professional
attendance at scientific congresses and
other professional meetings.

Promotional material refers to any material in a hard
copy (brochure, leaflet, mailing, etc.) or electronic
form (presentation, video, e-brochure, e-mailing, etc.)
intended for the promotion of a product(s).

Promotional materials, including their content and
graphics, are prepared in such a manner that they do
not induce ambiguity about the product, the marketing
authorisation holder or producer, and do not imitate
elements used by other companies. On all products or
other promotional materials, the Company title must be
presented as a clearly visible Company logo or a
Company banner. In addition to the Company title, all
promotional materials must also contain a complete
contact address of the Company, or a website address
with other contact details.

Promotional materials relating to products and their
uses and therapeutic areas must be prepared in
accordance with the current SmPC and compliant with
all applicable rules.

1.3. General principles
1.3.1. The basis of interaction with healthcare
professionals

In accordance with Krka’s mission ‘Living a healthy
life’, LLC KRKA Kazakhstan relationship with
healthcare professionals is intended to benefit patients,
to advance the practice of medicine and promote
dissemination of medical knowledge and experience.
Interactions are focused on promoting to and informing
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onbiTa. B3auMoneticTBre HanpaBIeHO Ha NPOABIKEHHE
[IPEenapaToB U O3HAKOMJIEHHE CIIELIMANTHCTOB
31paBOOXpaHEeHHs C TeparneBTHYECKUMHU IpynnaMH,
JIEKapCTBEHHBIMH MpenapaTaMy, CBOMCTBAMH H [TOKa3aHUAMH
MOCPEACTBOM MPENOCTABICHHS HHPOPMALIUU HAYYHOrO U
obyuaroniero xapakrepa. TOO KPKA KAZAXCTAH
o0ecneyrBaeT CNeUHANINCTOB 31PABOOXPAHEHH
aKTYaIbHBIMH HaYYHBIMH MEIULMHCKUMHU U
¢$hapMaleBTHHECKUMH 3HAHUAMH H aKTYaNnbHOH 00BEKTHBHOM
uHdopmaliueii o npenaparax U cnocobax JIeueHus, 1
MOIAePKHBAET JIIOOBIe TOJOOHBIE YCHIIHS U aKTUBHOCTH B
cdepe 3npaBoOXpaHEeHu, IPEAOCTABIIAS ClIELMATTHCTaM
3/1paBOOXPAHEHUS COOTBETCTBYIOLIME JAHHBIE AT TPHHATHS
penieHus: 06 ONTUMAILHOM criocobe JieueHHs NalHeHTOB.
He nmomyckaeTcs mpezsiaraTh Wi IIpeAOCTaBAATh UTO-TH60
TakuM 06pa30oM HITH Ha YCJIOBHSIX, KOTOpPBIE MOIJIH OBI
HeHa/IJIeKaluM 00pa3oM IMOBIHATE Ha HE3aBUCHMOE
MPUHATHE PELICHHS CTIELIMAINCTOM 3paBooxpaHenns. He
MOTIYCKAeTCsl IpeyiaraTh WIH IpeAoCTaBIsTh (1axe B
ciydae 3anpoca) CHeLIHaIHCTaM 3paBOOXpaHeHH
(bUHAHCOBYIO BBITOLY HJIH BO3HArpaXxIeHue B 000 Gopme
3a Ha3HauYeHHe, PeKOMEHIALIMIO, TIOKYIIKY, IOCTaBKY WIH
NpUMEHEHHe NpernapaToB, UM 3a obelllaHue NPoJA0JDKATh
JleNaTh 3TO U B OyAyLueM.
KommnaHnus ypaskaeT HE3aBUCHMOCTb CIIELIUAJIUCTOB
3PABOOXPAHEHHS U He OKa3blBAET BIHAHHS Ha
B3aMMOOTHOIIEHHUS U JOBEpHE, CYLIECTBYIOLINEC MEXY HUMH
1 UX TIALMEHTaMH.

1.3.2. Haonesxcawiee npumeHenue
IpoaBrxeHHe TOJDKHO CNOCOOCTBOBATH HAAJIEKALLEMY
MTPUMEHEHHIO JIEKAPCTBEHHBIX MPENapaToB MOCPEeICTBOM
00BEKTUBHOTO MPEACTABICHHUS AaHHBIX O HUX 6e3
[peyBENMYEHUs UX CBOMCTB H B COOTBETCTBUH C
yTBep>KAeHHOH B cTpaHe OOLIEH XapaKTepHCTHKOM
JleKapCcTBeHHOrO npernapara. Yrobsl 1ocTHYB 3TOrO,
npeacraguteny komnanuu TOO KPKA KA3SAXCTAH
UCIIOJNIb3YIOT TOJIEKO YTBEPKIEHHbBIE ACHCTBYIOLINE
CTaHAapTH3UPOBAHHEBIE peKJIaMHbIE MaTepHallbl s
MIPOJBUTaEMBIX NperiapaToB M TepalleBTUYECKUX IPYIIIL.
JIOMONMHUTENBEHO, OHH JOJDKHBI TAXOKe NPEAOCTABNIATh
O6111yr0 XapaKTepUCTHKY JIEKAPCTBEHHOIO 1Ipenapara
(OXJIIT) pnis BceX MpOABUTAEMBIX IIpeNapaToB
(o6s3aTENBHO MO 3aMpocy CEHUAINCTa 3IPABOOXPAHEHHUS).

1.4. Crangaprsl NPOABHKECHUA NPENAPATOB
TOO KPKA KA3AXCTAH cobaronaet sTUYeCKHE
CTaHAAPTHl M IPUHLIKIIBI TPO3PAYHOCTH HHPOPMALIUK Ha
BCEX JTallax MPOJABIKeHHs npenaparos. [Iponsikenue
JIOJKHO OBITH OOBEKTHBHBIM U cOaNaHCHPOBaHHbIM.
PexstaMHple MATEPUAIIBI NOJHKHBI OBITH JOCTATOYHO
NOJHBIMH, YTOOBI Y MX ajipecara Morio cGopMUpoOBaThCA
coberBeHHoe MHeHHe. OHU He JOJDKHEI BBOIUTE B
3a05y>KeHHE U TO/DKHBI CIIOCOOCTBOBATH PALIMOHAIEHOMY
NPUMEHEHHIO JIEKapCTBEHHOT O Tipenapara 6e3
npeyBeIHyYeHnit U npesocxoacTea. [IpoaBkeHre HuKoraa
HE JIOJDKHO JTUCKPEAUTHPOBATH HITH CHUXKATH YPOBEHb
nosepus Kk Kommanuu v hapMaleBTHUECKOH
NpPOMBIIIUIEHHOCTH B LIEJIOM. B npouiecce npoaBrKeHus
BCeTMa ClielyeT YYHThIBaTh 0COOBII XapakTep NpenapaTos U
NpodecCHOHAIBHOE MOJIOXKEHUEe NoTyyarens(eit)
uHdbopmaumu. [IpoaBHKeHHE HUKOTAA HE 10JDKHO
MPUBOINTE K MPUHHUHEHHIO BPE/Ia.

healthcare professionals about therapeutic areas,
products, features, indications providing scientific and
educational information. LLC KRKA Kazakhstan
provides healthcare professionals with the latest up-to-
date scientific medical and pharmaceutical knowledge
and with up-to-date objective information on products
and treatment options and supports any such efforts
and activities of healthcare society thus giving
healthcare professionals an adequate basis for
confident decisions about the best treatment options
that are in favour of and to the benefit of the patients.
Nothing may be offered or provided in a manner or
under condition that would inappropriately influence a
healthcare professional’s independent decisions. No
financial benefit or benefit-in-kind may be offered or
provided (even if asked for) to a healthcare
professional in exchange for prescribing,
recommending, purchasing, supplying or administering
products, or for a commitment to continue to do so.
The company respects the independence of healthcare
professionals and does not interfere with the
relationship and trust that exists between patients and
their healthcare professionals.

1.3.2. Appropriate use
Promotion should encourage an appropriate use of
products by presenting them objectively, without
exaggerating their properties, and in accordance with
the approved national Summary of Product
Characteristics (SmPC). In order to achieve this, LLC
KRKA Kazakhstan representatives only use approved
up-to-date standardised promotional materials for the
products and therapeutic areas they promote.
Additionally, they must also present Summary of
Product Characteristics (SmPC) for all products in
promotion (mandatory if requested by a healthcare
professional).

1.4. Standards of promotion
LLC KRKA Kazakhstan maintains ethical standards
and transparency in promotion at all times. Promotion
must be objective and balanced. Promotional materials
should be sufficiently complete to enable the recipient
to form their own opinion. They must not be
misleading and must encourage the rational use of
medicinal products, without exaggerations and
superlatives. Promotion must never bring discredit
upon, or reduce confidence in the Company and in the
pharmaceutical industry in general. Promotion must
always recognise specific nature of products and the
professional standing of the recipient(s). Promotion
must never be done in a way likely to cause offence.
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1.5. TpaHcnapeHTHOCTH NPOJABHAKEHHHA

JlesaTenbHOCTh KOMIIAaHKUY 110 TPOJABWKEHHIO HE.JI0JDKHA ObITh
CKPBITOH.
KoMnaHus o0co3HaeT Ba)KHOCTh TPAHCMAPEHTHOCTH B
OTHOUIEHUSAX W B3auMoAeHcTBUAX Mexnay Komnanueid u
y4yacTHHKaMM cgepsl 31papooxpaHeHus. C y4eToM 3TOro,
TOO KPKA KA3AXCTAH rorora packpsiTh HH)OPMALHIO O
nepefaye [EHHOCTEH CHEeLManucTaM 3JpaBOOXPAaHEHMS,
opraHu3alHsIM 3/1paBOOXPaHCHUS u NaLMEHTCKUM
OpraHU3aLUsM B COOTBETCTBUH € IPHUHATBIMU CTaHIAPTAMH.

1.6. JlekapcTBeHHBIE NIPENApPaThI

1.6.1. Ilpoosuzaemsie npenapanist
IpoaBrKEHUIO TOJIEXAT TOJBEKO 3apErHCTPUPOBAaHHBIE
JieKapcTBeHHbBIE Tpenapatst. JlekapcTBeHHbIE Ipenaparsl
HOPOIBUTAIOTCS TOJIBKO B PAMKaX YTBEP)KACHHBIX MOKa3aHUH
K IPUMEHEHUIO U APYTHX OCOOEHHOCTEH, MepeunCIICHHBIX B
yTBepxkaeHHol OOmeil XapakTeprucTHKE IEKapCTBEHHOTO
npenapara.
PanmoHnansHOe npuMeHeHHe JIEKapCTBEHHBIX MPeraparos
NPOABUTaeTCs NOCPEICTBOM OOBEKTHBHOI'O MIPEACTABIEHHSA
JaHHBIX, HE [IPEYBEIUINBast HX 0COOEHHOCTEH.

1.7. IleneBasi aynuTopus

1.7.1. Creyuanucmesl 30pagooxpanerun
IIponBrokeHHe pelenTypHBIX JIEKaPCTBEHHBIX MPEenaparoB
HaIpaBI€HO TOJILKO Ha CIELMAJINCTOB 3PABOOXPAaHEHHUS, &
NPOABHXKEHHE APYTOi MPOAYKUMH HAMPABICHO Ha
CNELHANCTOB 3[[PaBOOXPAHEHHS], IUHUPOKYIO
OOLIECTBEHHOCTE WK NAaUMEHTOB. JI10OBIe NaHHbBIE O
CIICLHAJIMCTAX 3/]paBOOXPAaHEHHS, IOJIyYCHHBIE B X0
MPOABIDKEHMS [IPENapaToB, pacCMaTpUBalOTCA B
COOTBETCTBHH C [IPUMEHHUMBIMH [PaBHJIaMH, KaCAIOIUMUCS
3alIHTHI IEPCOHATIBHBIX A@HHBIX. PacChIKH, 2JIEKTPOHHBIE
COOOLIEHHs KU JTFO0BIE IpyTHe COOOILEeH s Kak
HHCTPYMEHTBI [IPOABIDKEHHUS MPENapaToB, HAMPABJISIOTCS
TOJIBKO TE€M NONy4aTesisiM, KOTOphIE PEeBAPUTENIEHO AATH
corjacHe Ha MOJIy4YeHHE TaKUX COOOLIeHUH U N0 X
3anpocy. Iloiay4arenu MoryT B JitoGoe BpeMst 0TO3BaTh CBOE
corjacHe Ha AajlbHelillee Nony4eH1e cooOLICHH, U OHM
OyIyT HEeMeJIEHHO HCKIIFOUYEHB! U3 CIIHCKA MOCTOSHHBIX
anpecator Komnanuu. VX cooTBeTcTBYIOINE EPCOHANBHBIE
JaHHEBIE (afpeca 3JIeKTPOHHOM NOUTHI, HOMepa TeJle)OHOR)
OynyT ynaneHsl.
Tomnnepkka y4acThs CieUATUCTOR 3APaBOOXPAHEHHS B
Hay4YHBIX KOHIpeccax U IPYTHX NMpodecCHOHANTBHBIX
MEpPOTIPUATHAX, OPraHU3YeMbIX TPEThEH CTOPOHOM, MOXET
obecrnieunBaThCs TOJIBKO MO NPEIBAPHTENILHOMY 3aMpocy
CIICLIHAJIACTA 3APABOOXPAHEHHS.
KomnaHnus rapaHtupyer, 4to HHGOPMAaL¥s U MaTEpHATIBI,
MOATOTOBJICHHBIE TOJIBKO AJIS CIIELIMANUCTOB
3IPaBOOXPaHEHHs H/MIH pa3MelIeHHbIe B COIIMATIBHBIX CETAX
WJIM IO IPYTUM KaHallaM CBSI3H, He MepenaroTcs U He
PAaCKpBIBAIOTCS IIMPOKOH 001IECTBEHHOCTH.

1.7.2. Oo6mecmeeHnocms wiu nayueHmsl
B cootBercTBHH ¢ Hawel Muccued «Bo ums 3m0poBoro
obpasa xu3Hu», TOO KPKA KA3AXCTAH moxer
obecnevyrBarh NOJACPXKKY pas3iMyHbIX IPOrpaMM oOyueHus,
MPOBOAMMBIX C LIETIbIO YAOBJICTBOPEHHUS pacTyLuei
norpeOHOCTH 0OLIecTBA B HAYUHOH HHGOpMALIHK U
MOBBILUCHMS OCBEIOMNEHHOCTH 061eCcTBa O

1.5. Transparency of promotion
The Company does not do any form of disguised
promotion.
The Company recognises the importance of
transparency in relations and interactions between the
Company and the healthcare community. Accordingly,
LLC KRKA Kazakhstan discloses value transfers to
healthcare professionals, healthcare organisations, and
patient organisations in accordance with the adopted
standards.

1.6. Products
1.6.1. Promoted products

Only products with granted marketing authorisations
can be promoted. Products are promoted only within
the scope of approved indications and other particulars
listed in the approved Summary of Product
Characteristics.
Rational use of products is promoted by presenting the
products objectively and without exaggerating their
properties.

1.7. Audience
1.7.1. Healthcare professionals

Promotion of prescription-only medicinal products is
aimed at healthcare professionals only, and promotion
of other products is aimed at healthcare professionals
and general public or patients. Any data on healthcare
professionals acquired during promotional activities
are handled in accordance with applicable rules
relating to personal data protection. Mailings, e-mails
or other messages as part of promotional activities can
be sent only to recipients who have given their prior
consent or upon their request. Recipients can at any
time withdraw their consent, and they will be
immediately withdrawn from all the mailing lists of the
Company. Their respective personal data (e-mail
addresses, mobile phone numbers) will be deleted.
Attendance of healthcare professionals at scientific
congresses and other professional events organised by
a third party can be supported only upon a prior
request of a healthcare professional for such support.
The Company assures that information and materials
prepared for healthcare professionals only and/or
shared on social media or through other channels of
communication are not forwarded or shared with
general public.

1.7.2.  General public or patients
In accordance with our mission ‘Living a healthy life’,
LLC KRKA Kazakhstan can support educational
programmes conducted to satisfy increasing demands
of the community for scientific information and
increase public knowledge concerning healthcare,
prevention of diseases, signs and symptoms of
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3]paBOOXpaHeHHH, NpodunakTHke 3aboneBaHul, rpu3HaKax
Y CUMINITOMaX 3a60NeBaHUH U O IOCTYIHBIX METOAAX
nedeHus. Takue aKTHBHOCTH H IIPOrpaMMBl-OpTaHU3YIOTCS U
MPOBOMASTCA B COOTBETCTBHH C BHICOKMMH CTAHIAPTAMM U
NOJIEP>KUBAIOT BAKHYIO PONb MEAULIMHCKUX OpraHu3ailui.
HWudopmaiys, npeacrapnsemas IUPOKOH 0OILIECTBEHHOCTH,
MOKEeT HOCHUTh O0ILHUi XapakTep, HarnpuMmep, HHbopMaLus 06
onpeneieHHOM 3a00IeBaHNH, I03TOMY OHA JIOJDKHA OBITh
00BEKTUBHOMN U HE JIOJKHA BBOJUTD B 3a0JTyKIEHUE WIH
cojiepKaTh 000 3NIeMEHT MPOABWKEHH NpernapaTos. B
paMKax Takoi KoMMyHUKaluu, KoMnaHus MoxeT
NpPeNOCTaBUTh IIMPOKOH 0OLIECTBEHHOCTH MITH NAaLHEHTaM
JIMCTOBKU U OpOLIIOpbI HEPEKJIaMHOI 0 XapakTepa,
conepskaiue HHopmMaluio o 3aboeBaHusX, criocobax
NledyeHus U 310poBbe. Bea nHdopManus, npeacrasneHHas B
Bpourropax, He HIMeeT PeKJIAaMHOTO XapaKTepa U He CONEPIKUT
Ha3BaHWH peleNTYPHBIX JIEKAPCTBEHHBIX NPENapaToB.

B ciydae 3anpocoB, NoCcTynaroyx oT 00IEeCTBEHHOCTH
(mauuenToB) B agpec KomMmaHuu 1o TH4YHBIM MEJULIMHCKUM
BOIIpPOCAM, JAeTCsl peKOMEH/IALHsl TIPOKOHCYJIBTHPOBATHCS CO
CIIEUHANMCTOM 37paBooxpaHeHus. KoMmanus npegocTasBiseT
TOJILKO HHGOPMALIHMIO O CBOMX Mpenaparax U WX IpaBHJIbHOM
MpUMEHEHHH.

1.8. PekylamHbIe MaTepHAJIbI
PexstaMHble MaTepHalibl, BKITIOUast X COAEepKaHUE U
rpaduyeckHe JIEMEHTEI, AOJDKHBI OBITh NOArOTOBJIEHEI
TakuM 00pazoM, YToObI He collepKaTh HHKAKHX HESICHOCTEH
0 mpernapare, AeprkaTesie perucTpaliOHHOTO Y0CTOBEPEHHA
WK MPOU3BOJUTENIE, U HE JOJKHBI TTOBTOPSATE 3JIEMEHTOB,
HCTIONB3YEeMbIX IPYTHMH KoMriaHusIMHU. Bee pexiaMHbie
MaTepHalibl J0JDKHBI COOTBETCTBOBATh 3aKOHOIATEIbHBIM
TpeGoBaHuaM B oTHoueHud AaHHbIX 13 OXJI w/unu
HHCTPYKLMM IO IPUMEHEHHIO, BKJTIOYast JaHHBIE O
Jep)karelie pericTpalMOHHOTo ynoctosepenus. Ha Beex
peKJIaMHBIX WIIH JpYTUX MaTepuanax, Haspanve Komnanvu
JOJDKHO OBITH UETKO MPEACTaBICHO TOBAPHBIM 3HAKOM HIIH
pasmerieHo B GanHepe Komnanuu. Hapsany ¢ HazBanuem
Kommanuu, Bce peksiaMHble MaTepHalibl JOJDKHBI TAKKE
COAep>KaTh MOJIHbIA KOHTAKTHBIH afipec NpepHsTHs W/
npencraButenbcTea Komnanuu 3a pybexom, uim agpec ed-
caiiTa, coZiep>Kallero Apyrue KOHTaKTHbIE JaHHBIE.
Bce pexsiamHbie MaTepraibl U HH$popmats (6yap To
nieyatHpie, LAQPOBBIE IIH YCTHBIE) JOJKHBI ObITh YETKUMH,
pa30OpUUBBIMH, TOUHBIMHU, aKTYalIbHEIMY,
cHanaHCUPOBAaHHBIMH, CTIPABEJIUBBIMHU U JOCTATOYHO
NIOJHBEIMHE, YTOOBI Y UX afpecaTa MorJio ¢(OpMHpOBaThCA
cobcTBeHHOe MHeHHE. OHU HE JOJDKHBI BBOJUTH B
3a6Myk/IeHNE U NOJDKHBI CMOCOOCTBOBATH PALIHOHATBHOMY
NPUMEHEHHIO NPENapaToB, MPEACTaBIAA UX 0OBEKTHBHO U
6e3 npeyBenuyeHHUs.
PexnamHble MaTepHaibl, OTHOCALIKECS K MIpenapaTaM, HX
NPHUMEHEHUIO U (apMaKOTepaneBTHIECKUM IpyIIam,
JIOJKHBI OBITh aKTYaJIbHBIMH, HIMETb CCBIIIKH, OBITh
KJIHHWYECKH 3HAYUMBIMH, NOArOTOBJIEHHBIMH B
COOTBETCTBHHU ¢ AeiicTByrouleit O01eli XapakTepuCTHKOH
JIEKapCTBEHHOTO Mpenapara U OTBeYaTh TpeOOoBaHHIM
NPUMEHUMBIX TIpABHI. PekiiaMHbIe COOOLIEHHs «BHE
HHCTPYKLHHY» 3anpeleHbl.

1.8.1. Ymeepowcoernus u 000cHoaHUE NPOOBUICEHUA
HHdbopmanus, o6bsBreHus U rpadpuyeckie H3o00paxeHrs
JIOJKHBI OBITH TOUHBIMH, cOaTaHCHPOBAHHBIMH,
O0OBEKTHBHBIMH H JOCTATOYHO NOJIHBIMH, HTOOBI ¥V HX

diseases, and available methods of treatment. Such
activities and programmes are designed and
implemented in accordance with the highest standards,
and support the role of healthcare providers.
Information for the common public can be very
general, about a certain disease. It must be objective,
not misleading, and void of any elements of
prescription-only medicinal product promotion. Within
the scope of such communication, the Company may
provide the common public or patients with general
leaflets and brochures containing information on
diseases, treatment and health. The information
presented in brochures is non-promotional and no
names of prescription-only medicinal products are
given.

When individual members of the common public
(patients) address requests for advice on personal
medical matters to the Company, the enquirer is
advised to consult a healthcare professional. The
Company only offers information about its products
and the proper use of its products.

1.8. Promotional materials
Promotional materials, including their content and
graphics, are prepared in such a manner that they do
not induce ambiguity about the product, the marketing
authorisation holder or producer, and do not imitate
elements used by other companies. All promotional
materials must meet at least mimmum legal
requirements about data from SmPC and/or
Instructions for use, including data about the marketing
authorisation holder. On all promotional or other
materials, the Company name must be presented as a
clearly visible Company logo or a Company banner. In
addition to the Company name, all promotional
materials must also contain a complete contact address
of the Company subsidiary and/or a Company
representative office, or a website address with other
contact details.
All promotional materials and information (whether
printed, digital or oral) must be clear, legible, accurate,
up-to-date, balanced, fair, and sufficiently complete to
enable the recipient to form their own opinion. It must
not be misleading and must encourage the rational use
of products by presenting them objectively and without
exaggeration.
Promotional materials relating to products, their uses
and therapeutic areas must be up-to-date, referenced,
clinically relevant, prepared in accordance with the
current SmPC and compliant with all applicable rules.
‘Off-label’” promotional messages are prohibited.

1.8.1.  Declarations and substantiation of
promotion

Information, declarations and graphic representations
must be accurate, balanced, fair, objective and

sufficiently complete to enable the recipients to form
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ajipecaTta MOrJo chOpMHPOBAThCS COOCTBEHHOE MHEHHUE O
TepaneBTUYECKON LeHHOCTH JIEKApCTBEHHOTO Npenapara, o
KOTOpOM HAET pedb. OHU HE TOJDKHBI BBOJMUTE B
3a0y>KIeHHUE ITyTeM MCKOKEHH, NpeyBENUYeHNs,
4Ype3sMEPHOTro MOAYEPKUBAHHUS, UCKITIOYEHHS HHPOPMALMH
y/unu moboro apyroro crnocoba. OHU HOJHKHBI OBITh
OCHOBaHLI Ha MIOCIIe/IHeH OlieHKE BCeX aKTyallbHBIX
JIOKa3aTEJIbCTE U3 MEIMUMHCKOM U Hay4HOH TUTepaTyphl.
HeobGocHoBaHHEIE NpeyBENTHYEHUS U 3asBJICHHS TaKHE KaK
«TIpUEM Iperaparta He BbI3bIBAET HEXKENATENbHBIX
peaxuii/ TOKCUUHOCTH» UM «HE BBI3BIBAET PUCKA PA3BUTHS
3aBUCHMOCTH» HEJb3s UCTIONB30BaTh. VcIone30BaHue cioBa
«HOBBII» B ONpE/IENIeHHON CTpaHe OrpaHUYHUBACTCS CPOKOM B
JBEHaqUATh MeCAlleB ¢ MOMEHTA JIOHYA Tpenapara Ha
OTHENbHBIN PBIHOK.

LIuTaThl U3 MEIULIMHCKOM U HAYYHOM NUTEPaTypPhl WU U3
JIMYHOH KOMMYHMKALMH JOJDKHBI UCHOJIB30BATHCSA
aKKypaTHO (32 UCKITIOYEHHEM CITyyaeB, Korjaa Tpebyercs
ajanTauys WM MOJU(UKaLKs Ui TOro, YTo0bl NPUBECTU B
COOTBETCTBHE C APYTUMH NPUMEHUMBIMU NPABUNAMH - B
TAKOM CJIydae cIeAyeT YETKO YKa3aTh, YTO HUTaTa ObLia
aJlanTHPOBaHa WU MOAUPHULIMPOBAHA), CO CCHUIKOM Ha
HUCTOYHUK NaHHBIX.

CCcBUIKM Ha HCIIONB3yEeMYIO JIUTepaTypy clieyeT NpaBUJIbHO
odopminaTs. KoMnaHus nMpenocTaBnsieT COOTBETCTRYIOILYIO
JIUTEpaTypy WK HeonyOnmkoBaHHbIEe AaHHbIE (JlaHHBIE U3
apXMBA) TOJBKO €CJH 3TO Pa3peIieHO HALMOHABHBIM
3aKOHO/IATEJILCTBOM, KOI'/Ia OHH TpeOYIOTCS CrieHaIuCTam
31paBOOXPaHEHMs], 10 IEPBOMY TpeOOBaHHIO, B APYTHX
CIyyasX WCIOJIB3YIOTCS TONILKO JaHHble U3 Obledt
XapaKTepUCTHUKH JIEKapCTBEHHOI O Mpenapara.

1.8.2. Cpaenenue c
npenapamamu
CornacHo  3akoHoAaTenbcTBY Pecnybnuku  Kasaxcran
peknaMa SBJISAETCS HelOOpOCOBECTHOH, €ClIHU COAEPHUT
CpaBHEHHE peKIaMUpYEeMOH MpPOAYKLUHH C MPOXYKUHEH
IpYrux GU3MYeCKHX M IopUauyeckux Jmil. IlosTomy
3alpelleH0 HpsMOe CpaBHEHHE OpeHAOB  pa3iu4HbIX
MPOU3BOAUTEIIECH.

0pyZILMll JAEKAPCMBEHHBIMU

1.8.3. Ymeepiwcoenue peknammusix mamepuanos
PekxnamMHble MaTepHabl IPOBEPSIOTCS W YTBEPHKAAIOTCS
PYKOBOIUTEIIMH HA YPOBHE CTPaHbl B COOTBETCTBUH C
BHYTPEHHHMH NPaBHJIAMH KOMIIAHUH M B COOTBETCTBHH C
JleHCTBYIOIIMM 3aKOHOAaTeNnscTBOM Pecnybnuku KazaxcraH,
KOTOpbIE [IpeiHa3HaueHbI I TOro, YToOk 00ecneunTh
aKTyaJIbHOCTh BCEX HCIIONB3YEMBIX PEKJIAMHBIX MATEPHAIIOR
U UX COOTBETCTBHE MPUMEHUMBIM MpaBUIaM M JCHCTBYIOIIEH
Ob1eli xapaKTepUCTHKe JIEKAPCTBEHHOTO Mpernapara.
OTaesIbHBIM NPEACTABUTENSIM NMONEBbIX CHI (Hamp.,
MEAMLIMHCKHM, TOPTOBBIM IIPEACTABUTENIAM H/UIU
NpeICTaBUTENAM M0 paboTe ¢ anTeKaMH, IPEACTABUTENAM O
paboTe ¢ KIIOUEBBIMH KIIMEHTAaMH W APYTrHUM TPEeICTaBUTENSIM
KOMIIaHMH) HE pa3peLiaeTcs caMOCTOSTENEHO TOTOBUTh
PEKIaMHBIE MAaTEPUAbl, TAK KaK BCC PEKIIAMHBIC MaTepHabl
JIOJKHBI OBITH TIOATOTOBJICHBI U YTBEPIKICHBI
KOMIICTCHTHBIMH OTACIaAMH U KBaJ'[H(i)I/ILII/IpOBaHHBIMH
COTPYJHUKAMH B COOTBETCTBHU C BHYTPEHHHUMHU
NpoLeaAypaMH KOMITaHHH.

1.9. UndopmannoHHbIe WM Y4eOHbIE MATEPHAJIBI,
npeaMeTbl  MEAMLIMHCKOTO0  Ha3HAYeHUS W

their own opinion of the therapeutic value of the
product concerned. They must not mislead by
distortion, exaggeration, undue emphasis, omission, or
in any other way. They must be based on an up-to-date
evaluation of all relevant evidence from medical and
scientific literature. Unsubstantiated superlatives,
declarations like ‘product causes no adverse
reactions/toxic hazards’ or ‘risks of
addiction/dependency’ must not be used. The term
‘new’ must not be used longer than for 12 months
since the product was launched on a particular market.
Quotations from medical and scientific literature or
from personal communications must be faithfully
reproduced (except where adaptation or modification is
required in order to comply with any other applicable
rules, in which case it must be clearly stated that the
quotation has been adapted and/or modified) and the
precise sources identified.

References to the literature used in promotion must be
clearly stated. The Company will provide
corresponding literature or unpublished data (‘Data on
file”) if so permitted by national legislation, whenever
required from healthcare professionals, promptly upon
request, otherwise only data from SmPC are used.

1.8.2.  Comparisons with other products
According to the legislation of the Republic of
Kazakhstan, advertising is unfair if it contains a
comparison of the advertised products with the
products of other individuals and legal entities.
Therefore, direct comparison of brands of different
manufacturers is prohibited.

1.8.3.  Approval of promotional materials
Promotional materials are verified and approved on a
country level by country management in accordance
with internal company procedures and in accordance
with the current legislation of the Republic of
Kazakhstan, which are designed to ensure that all
promotional materials in use are up-to-date and
compliant with the applicable rules as well as with the
current Summary of Product Characteristics.
Individual field force representatives (i.e. medical,
sales and/or pharmacy representatives, key account
representatives and other company representatives)
cannot prepare their own promotional materials; all
promotional materials are prepared and checked by
competent departments and qualified personnel in
accordance with internal company procedures.
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CyBE€HHpHAas He3HAYHTEIbHOH
CTOHMOCTH
HHdopMaLMOHHBIE WK 00pa30BaTEIbHBIE MATEPHAIBI MOTYT
MpeJIaraThCsl W/UK NPEeIOCTABIATHCS CIENUATHCTAM
3/IPaBOOXPAHEHHS TOJHKO B TOM CIy4ae, eCid OHU
HarpasieHbl HeHOCPEICTBEHHO Ha 00y4YeHHe ClIeLMalINCTOB
3[(PaBOOXPAHEHHMs U OKa3aHHE MOMOLIM MAalUEHTaM.
INpeaMeThl MEIUIIMHCKOrO Ha3HAYeHHS HE3HAYHUTENIbHOM
CTOMMOCTH HJIM CYBEHHMPHYIO NPOAYKUMIO HE3HAYUTEIILHOH
CTOMMOCTH MOXKHO TPEIAraTh WKWK NPeJOCTaBIIATh
CMEeLMAIUCTaM 3PAaBOOXPAHEHHUS, HA KOTOPBIX HANPaBJIEHO
NPOJIBHKEHHE MIPOLYKLHH, TOJIBKO €CIH OHH HMEIOT
CHUMBOJIMYECKYIO LIEHHOCTh (HE UMEIOT HO0JIbILION
MaTepUalbHOM HEHHOCTH), U HMEIOT OTHOLIEHHE K
npodeCcCHH CeLHantcTa 3ApaBoOXpaHEHHs U OKa3aHUH
MOMOIIX NALUEHTaM, H B KOHEUHOM MTOTE MPHHOCAT MOJB3Y
MalMeHTaM, WIH K MEJAMIMHCKOM WK anTe4YHOMN MPaKTHKE U
€CJIH 3TO COOTBETCTBYET HALIMOHAIILHOMY 3aKOHOJATENbCTBY.
BrlIeyOMAHYThIE MATepHAJIbl M NPEAMETHl HUKOTr1a He
JIOJIKHBI IPMHOCKUTD JIMYHYIO BHITOy CHELUATHCTaM
37IpaBOOXPAHEHHS HIIH HCIIONB30BaThCS IJIs OKa3aHUs Ha HUX
HEHAJICHKALLErO BIMAHUS.
He nonyckaeTcs MpeaocTaBisaTh OONbLIME KOJMYECTBA
TPEIMETOB MEJULIMHCKOTO Ha3HAUEeHNsl, KOTOPbIE MOTJIH Obl
KOMITEHCUPOBATh PYTHHHbIE pacXobl Ha
(GYHKUMOHHPOBaHHE MEJMLIHHCKOH IPAaKTHKH, T. €.
pacxo,quIe MaTepI/IaJH:l, KOTOprC ABJIAKOTCA HOpMaJ'[belMPI H
HEOOXOANMBIMH 17151 TOBCEAHEBHOMN MPAKTUKH.
UCKIIOUEHHAMH SBISAIOTCS Ype3BbluaiiHble CUTYaLUH B
cepe OOIECTBEHHOTO 34PaBOOXPaHEHH U MOMOLID MPH
CTMXHHHBIX OEJCTBHAX, ECIIH 3TO pa3pelleHo ACHCTBYIOUIUM
HaUHOHAIBHBIM 3aKOHONATENLCTBOM Pecrnybnuku
KasaxcraH.
He nonyckaeTcs MpeoCTaBisTh ACHEXKHbIE CPEICTBA MM UX
SKBUBAIEHTBHI, 4 TAIOKE MPEIMETHI, KOTOPbIE MOXKHO JIETKO
TIepenpoaaTh UIIK UCIIONBb30BATh IS TONYUEHHS N0XO0AR.

NPpOAYKIHS

1.10. O6pa3ub1

Ob6pasupl, npeJHa3HaYEeHHbIE HE s MPOJaXH,
NpPENOCTABIAIOTCS B OTPAHMYEHHBIX — KOJNMYECTBAX, W
BBIAIOTCA B COOTBETCTBHH C HALMOHATIBLHBIMH HOpMam# H
npaeuiamu. llpenocrasnenne oOpasLoOB KOHTPOJIHpPYETC
TaKkMM 06pa3oM, uTo oOecnedHBaeTCs HX KOJHWYECTBEHHBIH
yuer ans pacnpeneiieHus. Ilpencrasurenu komnanun TOO
KPKA KA3AXCTAH pOomkHB UMETh  JAOCTATOYHYHO
TOATOTOBKY, 4TOOBI MPaBWILHO 0OpalaTecs ¢ 0Opasuamu B
cootrBercTRuM ¢ GxP u GDP, noka OHM HaxoAsaTcs B MX
PacropsPKeHHH. Kpome 00pasLoB., CrelMaIUCTaM
30paBOOXpaHeHus  TNpefocTaBnsdiorcs  Taloke — OOwas
XapakTepPUCTHKa JIEKapCTBEHHOro IMpemapata W Jpyras
BaKHas  HaydyHas  uHopMmalus O  NpPOJBHIaeMbIX
JIEKAPCTBEHHBIX Mpenaparax.

3anpelaeTcs pacnpocTpaHeHHe B LENAX pekiambl 0OpasLoB
JIeKapCTBEHHBIX TPerapaTroB, OTIYCKAaeMbIX IO peLenTy
Bpaua.

1.11. CoTpyAHHKH MapKeTHHIa
1.11.1. Obyuenue
IMpencrasurenu KomnaHuu, BKIOHas NpEACTaBUTENCH,
paboTalomMx B paMkaX KOHTPAKTa C TPETBMM JIMLOM, H
noceuiaomMx CHeuHaJuCTOB 3ApaBOOXpaHEHHMA B CBsA3H C
MPpOABHXXEHNEM npenapaTtoe KOMHaHHH, JOJIKHBI HMCETDB
JOCTATOYHYIO M[OAI'OTOBKY H 06J'Ia,£[aTb HEDSNOJ_’LHMBIMI/I

1.9. Informational or educational materials,
items of medical utility and inexpensive
promotional items

Informational or educational materials may be offered
and/or supplied to healthcare professionals only if they
are aimed directly at the education of healthcare
professionals and patient care. Inexpensive items of
medical utility or inexpensive promotional items may
be offered and/or supplied to healthcare professionals
to whom the products are promoted only if they are of
symbolic value (inexpensive), relevant to the
healthcare professional’s professional duties,
ultimately benefit patients, patient care or the practice
of medicine or pharmacy, and if this is in accordance
with national laws.

The abovementioned materials and items must never
provide a personal benefit to healthcare professionals
or be used to improperly influence them.

Larger quantities of medical items that would offset
the routine costs of operating a healthcare practice, i.e.
supplies that are normal and necessary for day-to-day
practice, may not be provided. Exceptions are public
health emergencies and disaster relief if this is
permissible by the current national legislation of the
Republic of Kazakhstan.

The Company does not give cash or cash equivalents,
or items that could easily be resold or used to generate
income.

1.10.Samples
Samples that are not for sale and come in limited
quantities may be handed out in accordance with the
national rules and regulations. The supply of samples
is controlled in such a way that it ensures the
accountability for the distributed samples. LLC KRKA
Kazakhstan representatives are properly trained to
handle the samples adequately in accordance with
GMP and GDP as long as they are in their possession.
Together with samples, healthcare professionals are
provided with a Summary of Product Characteristics
and other relevant scientific information about the
product.
Distribution for advertising purposes of samples of
prescription products is prohibited.

1.11. Marketing staff

1.11.1. Education
The company representatives, including the
representatives engaged under a contract with a third
party, who call on healthcare professionals in
connection with the promotion of the Company’s
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HAay4YHBIMH 3HaHHAMH, 4TOOBl NPENOCTABIATH TOYHYIO M
MOJSIHYIO HH(POPMALMIO O MPOABHUIacMbIX JIEKAPCTBEHHBIX
npernaparax. JTO o0ecneyuBaeTcss C MOMOLIBIO CHUCTEMBI
peryjisapHoro O6y‘{CHPI5{ BCCX HpCﬂCTaBHTeHCﬁ KOMITaHHUU
TOO KPKA KA3AXCTAH, xotopble NpoXoasaT TPEHHUHTH B
00n1acTH BCeX NPUMEHUMBIX TPABHUIL.

1.11.2.  Hugopmayuonnsie Meponpuamusn

(zpynnoesie euzumsl, 1udHble 4 Oucmanyuontsle IM)
IIpencrasurenu komnauuu TOO KPKA KA3AXCTAH
JOJKHBI BBITIOJIHATE CBOIO paboTy npodecCHOHANBHO,
OTBETCTBEHHO U 3TH4YHO. Ha kaxkgom nHpopMaHiOHHOM
MEPOIPHUATHH OHU JOJDKHBI MPEJOCTABIATH CHELUATACTAM
30paBOOXpaHEeHHs OOLIYIO XapaKTEpPUCTHKY JIEKApCTBEHHOrO
npenapara M, onu JoJpkHs iMets OXJII ans kaxaoro
TpOJIBUTa€MOro Npernapara B HUIMYHU AJIs PEeNOCTaBIeHHS
IO 3aMpocy CHeLMaNCTa 3paBooxpaneHus. [IpencraBurenu
kommnaHud TOO KPKA KA3AXCTAH nospkHbI
1o3abOTHTECA O TOM, YTOOBI YACTOTA, BpeMsl POBEAEHUS U
MPOOJDKUTENEHOCTE MHHPOPMAITHOHHOTO MEPOTIPHATHS K
CIIELIMAJIUCTY 3PaBOOXPAHEHU, a TAIOKE MaHepa
NpoBeAEHUs HHPOPMALHOHHOIO MEPOTIPHUSATHSA, HE BHI3BIBANH
Heynobctea. IlpencraButensm komnanuu TOO KPKA
KA3AXCTAH He pa3peluaercs HCNONb30BATH HUKAKUX
noOy>XAeHUH UM YIIOBOK ISl TOrO, YTOOBI JOCTHYE
JIOTOBOpa O NMPOBEJEHUH HHPOPMALIOHHOTO MEPOTIPUATHSI.
Bo BpeMs nHGOPMALIMOHHOTO MEPONIPHATHS WIIH B NIPOLIECCE
JIOTOBOPEHHOCTH 0 HH(POPMALMOHHOM MEPOTIPUATHH
npeacrasureny komnaiuu TOO KPKA KA3AXCTAH
JOJDKHBI, C CaMOro Havasna, mo3aboTUThCs 0 TOM, YTOObI He
BBOJUTH B 3a0JIy2KAGHHE OTHOCUTEILHO CBOEH JINYHOCTH WJIH
UHGOpPMALMH O KOMIIAHHH, KOTOPYIO OHH NPEACTABJIAIOT.

1.11.3. Obazannocms npunumams cooOweHun o
HeX)CelamensHbIX  PeaKyuax 4 MHeHus 0
JIEKAPCMEEHHBIX HPenapamax

Ha xaxxiom nHPopManHOHHOM MEpPONPUATHH
npeacrapyreny komnanun TOO KPKA KA3BAXCTAH
JIOJKHBI MMETh B HAITHYHH OQHLIMAIBHYIO GOPMY OTHYETa O
HexxenaTeabHbIX peakuuax (Popma 192-1/y B) unu [omKHBI
MpPEAOCTABUTE X 110 3arpocy. OTYETHl 0 HexeNaTeabHbIX
PeaKUIX JIEKapCTBEHHOTO NpenapaTa A0JDKHbI OBITh
HarpagsJIeHbI JIMIlY, OTBETCTBEHHOMY 32 (hapMaKOHan30p B
CTpaHe.

1.11.4. Hccneoosanue poiHKa U HeUHMEPEEHUOHHbBIE
uceaedo8anun

Ecnu 370 paspellieHO HallMOHANIBHBIM 3aKOHOAATENBCTBOM,
npeactrasureny komnaiuu TOO KPKA KASAXCTAH
MOTYT BpeMs OT BPEMEHH [IOMOTaTh B HCCIIEAOBAHUAX
PBIHKA, B HEMHTEPBEHLUMOHHBIX KIIHHHYECKUX
WCCHENOBAHUAX U B APYTHX MONOOHBIX HCCENOBATEILCKUX
nporpaMmax. Y4acTue npeacraeureieit komnanuu TOO
KPKA KA3AXCTAH B ucciienoBan1u pelHKa U
HEWHTEPBEHLIMOHHBIX KIHHUYECKHX HCCIICA0BAHUAX JOIKHO
OBITH CTPOTO OTAENEHO OT UX AEATENLHOCTHU 1O
MPOJBHXEHHIO.

1.12. Meponpustus

products, must be properly trained and have sufficient
scientific knowledge to be able to provide accurate and
complete information about the products they promote.
This is ensured by a regular periodic training system
for all LLC KRKA Kazakhstan representatives who
are trained about the applicable rules.

1.11.2. Informational activities (group Informational
activities, personal and distance Informational
activities)

LLC KRKA Kazakhstan representatives must work in
a professional, responsible and ethical manner. At each
informational activity, they must provide healthcare
professionals with a Summary of Product
Characteristics, or they must have it available upon
request for each product that they present. LLC KRKA
Kazakhstan representatives should ensure that the
frequency, timing and duration of informational
activity to healthcare professionals, together with the
manner in which they are made, do not cause any
inconvenience. Krka’s representatives must not use
any inducement or deception to gain an informational
activity. On an informational activity, or when seeking
an appointment for an informational activity, LL.C
KRKA Kazakhstan representatives must, from the
outset, take reasonable steps to ensure that they do not
mislead as to their identity or that of the company they
represent.

1.11.3. Duty to accept reports about adverse
reactions and opinion about the products

LLC KRKA Kazakhstan representatives must have at
hand forms for reporting adverse drug reactions (Form
192-1/u) at each informational activity and make them
available, if so required. Reports about adverse drug
reactions must be forwarded to the person responsible
for pharmacovigilance.

1.11.4. Market research and non-interventional
studies

LLC KRKA Kazakhstan representatives can
occasionally assist in market research, non-
interventional clinical studies and other similar
research programmes if this is permitted by national
law. Involvement of LL.C KRKA Kazakhstan
representatives in market research and non-
interventional clinical studies must be strictly
separated from their promotional activities.

The purpose and focus of all promotional, scientific or

1.12.1. Ilenu 1.12. Events
Llene n ¢oxkyc Bcex peKIaMHbIX, HAYYHBIX MIIM 1.12.1. Objectives
npogeccuoHaTLHBIX MEpPONPHUATHIA, KOHI'PECCOB,

KOHQEpeHUHH, CHMIO3UYMOB, BEOMHAPOB U JIPYIHX

professional meetings, congresses, conferences,
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MOAOOHBIX MEpPOTIPUATHH, OpPraHU3YeMbIX HIIM TIPOBOAMMBIX

npu  nopnepkke  Kommanuum — («MeponpusaTHsa) A
CHELMANMCTOB  3[paBOOXpaHeHHs — HHQOpMHpOBaHHE
CMEUMATUCTOB  3[paBOOXPAHEHH O  JIEKAPCTBEHHBIX

npenapatax Komnanuu w/nnu obecneueHue ux HHGopmaLuen
HAY4YHOT'O WJIM Y4eOHOro XapakTepa.
1.12.2. Mecmo npoeedenus meponpuamus

Bce MeponpusaTHs, OpraHM3yeMmble WM TNPOBOAMMEIEC IIpH
MoJUIeprKKe UK OT UMeHU KoMnaHuH JOJDKHBI IPOBOAMTHCS
B oObekTax, TMOAXONAIUMX AN  LEIH  IpOBeleHHA
MepOTIpHUATHS M Haubosee 1enecooOpa3Hbl ¢ TOYKH 3PEHMA
JIOTHCTHKH. MeponpHsTHe IPOBOAKTCS 32 IpeieiaMH CTPaHbI
NPOXKHMBAHUS YYaCTHHKOB, TOJBKO €CIIM OHO OpPraHH30BaHO
JUI  YYaCTHMKOB W3 PasfiMuHBIX CTpPaH, MWIH €cJH
COOTBETCTBYIOIIME peCypchl WIH 3HAHHA, SBILIOIIHECA
06BEKTOM HITH CYOBEKTOM MEPOIIPUSTHS, NOCTYIHBI TOJIBKO B
npyroit ctpane. Komnanus nomkHa U36eraTb HCNONb30BaHMA
NPECTHXKHBIX OTENeH, KypopTOB M OOBEKTOB, KOTOpbIE
M3BECTHHl KAk OOBEKTHI JJIS NPOBEACHHS MEPOIPHATHH
KyJBTYPHO-pa3BJieKaTelbHOro XapaKTepa Uili KOTOPbIE MOTYT
CYMTATHCS CIMIIKOM POCKOIIHBIMH.

L12.3. Hugopmayua
HNudopmaums pekIaMHO-MapKeTHHIOBOIO  XapakTepa,
npeacTapiseMas ~ Ha  BBICTABOYHOM  CTEHIE WK
pacnpocTpaHseMass CpeAud YYacTHHUKOB MEXIyHapOIHOrO
MEpOIpUATHs ~ HOJDKHA ~ OTHOCHTBCA K MPOAYKLMH,
3apEruCTPUPOBAHHONH B CTpaHe INPOBENEHHUS MEPONPUATUS
WM B CTPaHaxX yYaCTHUKOB U MOXKET TAKXKE HMETh OTHOLUEHHE

K mpoaykuuu (MIM  ee  TIPUMEHEHHMIO), €lle  He
3apETMCTPUPOBAHHON B CTpaHe, TIAe  TNPOUCXOJIHUT
MEpOIIPUATHE, IPH YCJIOBHHU YTO:

a) moboii TakoHn peKJIaMHBIN MaTepua

COMPOBOXKAAETCA MOAXOAAIINM YTBEpKAEHHEM C
yKazaHHeM CTpaH, B  KOTOPBIX  MpPOAYKLHMA
3aperyCTPUPOBAHA U IIOACHSET, YTO MpenapaT Uil ero
NpPUMEHEHHE He pErMCTPHPOBaHBl B OTAEJBLHOH
CTpaHe,
6) mobGoi Tako# perIaMHBIH MaTepuan, KOTOPBIH
OTHOCHTCS K MHQOPMaUMH [0 [PUMEHEHHIO
(mokazaHMs, Mepbl MPEIOCTOPOKHOCTH U T.I.),
YTBEPXKICHHOH B CTpaHe MM CTPaHax, B KOTOPBIX
3apervcTpUpoBaHa JaHHad MNPOAYKUMSA, JOJDKECH
COMPOBOXKAATHCS MOACHUTENLHBIM 3asBJIEHHEM O TOM,
YTO YCJIOBHS perUCTpaLMy NpenapaTa pasjinialorcs B
pa3HbIX CTpaHax.
1.12.4. I'ocmenpuumcmeo
3HaKH FOCTENMPHUMCTBA MOT'YT NIPOSBJIATLCA B OTHOLIEHUH
CIELIMATKMCTOR 3/JPABOOXPAHEHHS B CBA3H C MECTHEHIMH,
HALIMOHANBEHBIMH WIH MEXIYHAPOIHBIMU HAYUHBIMHU H/WITH
06y4atolMMH MEPOITPUATUAMH, OpPraHU3yeMbIMH
KomnaHnueit unm Tpetbeld cTOpoHOH. Takue MeponpusTHs
MOT'YT NPOBOJAMTHCS B CTPaHe MIIK 3a pybexoM. 3HaKH
rOCTENPHUUMCTBA MOTYT MPOSBIATLCS TAKKE B CBSA3U C
SKCKYpcHsiMH Ha 3aBoj Kommanun.
Bce ¢opMbI rocTeNpHAMCTBA, IPOABISAEMBIE K
CreLHaICTaM 3IpaBOOXPaHEHNs, IOJKHB! ObITh
pPa3z3yMHBIMH U JOJIDKHBI CTPOTI'O OrpaHHYHUBATLCS I'NITAaBHBIM
HazHaueHreM MepornpuaTus. Kak obuiee npasuno,
NpOsBJEHNS TOCTENPUMMCTBA HE JOJDKHBI MPEBIMATE TOIO,
YTO CHELMATTUCTBI 3APpaBOOXpaHeH s Oblny Obl 00BIYHO
rOTOBBI 3aMJIATUTE U HE AOJDKHEI NTPERBIIIATh HAYYHOH
| LEHHOCTH MeponpuaTHS. ['0CTenpuuMCcTBO OrpaHnYHBaeTes

symposia, webinars, and other similar events organised
or supported by the Company (an ‘event’) for
healthcare professionals is to-inform healthcare
professionals about the Company’s products and/or to
provide scientific and/or educational information.

1.12.2. Venue
All the events organised or supported by or on behalf
of the Company must be held at an appropriate venue
that suits the main purpose of the event and makes the
most sense logistically. The event takes place outside
the participants’ home country only if it is organised
for participants from different countries, or if the
relevant resource or expertise that is the object or
subject of the event is only available in another
country. The Company must avoid using luxury hotels,
resorts and venues that are renowned for their
entertainment facilities or may be considered
extravagant.

1.12.3. Information
Promotional information that appears on exhibition
stands or is distributed to participants at international
events must refer to products registered in the market
where the event takes place, or products registered in
the markets of participants and can therefore also refer
to products (or uses) not authorised in the country
where the event takes place, as long as

(a) Any such promotional material is

accompanied by a suitable statement
indicating the countries in which the
product is authorised and makes it clear
that the product or use is not authorised in
a particular country;
Any such promotional material, which
refers to prescribing information
(indications, wamings, etc.), authorised in
a country or countries where the product
is authorised should be accompanied by
an explanatory statement indicating that
marketing authorisation conditions differ
internationally.

(®)

1.12.4. Hospitality
Hospitality may be offered to healthcare professionals
in connection with local, national or international
scientific and/or educational events organised by the
Company or a third party. Such events may take place
in the country or abroad. Hospitality may be offered
also in connection with the Company’s site visits.
All forms of hospitality offered to healthcare
professionals must be reasonable and strictly limited to
the main purpose of the event. As a general rule, the
provided hospitality must not exceed what healthcare
professionals would normally be prepared to pay by
themselves on such occasions and must not exceed the
main purpose or the scientific value of the event.
Hospitality is limited to accommodation, travel and
meals (food and drinks). Travel should always be on
the most direct and logical route, taking into account
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MPOXXHUBaHHEM, TIPOE3OM M NUTaHHEM (€1a U HAalIUTKH).
TMoesnka Bceraa AOMKHA OCYLLECTBIATHCS 10 Hanboee
MPSAMOMY H JIOTHHHOMY MapuUIpyTy € Y4€TOM 3aTpar
Komnanuu. Bpemst mpubbITHS ¥ OThe34a A0JDKHO, €CIH
MO3BOJIIOT BO3MOXKHOCTH, OBITh COTIACOBAHO CO BPEMEHEM
HavaJla 4 3aBEpILEHHUS MEPOTIPHUATHS. 3HAKU rOCTENPHHMCTBA
MPOSIBJIAIOTCS TOJIBKO K TEM JIMLIAM, KOTOPbIE€ COOTBETCTBYIOT
KpHTEpHSM YYaCTHHUKA, 32 HCKIIFOYEHHEM TEX PeIKHX
CJIy4aes, KOr/Jia CIIELHAJIMCT 3APaBOOXPaHEHHS C
WHBIHAHOCTBIO AEHCTBUTEJIBHO HY)KIAETCs B
COIPOBOXKACHUH JIHLA, MPENOCTaBIAIOIIErO €My MTOMOLIb
IpY TOE3]KE.

B Komnanuy ycTaHOBIIEHBI IPEAETbI 3aTPaT Ha MPOXKUBAHHE
B F'OCTHHHLE H IIMTaHHE, COOTBETCTBYIOLIHE HOpMaM H
TpeOOBaHMAM OTAEIBHOM CTPaHBI.

Kommnanus He noKHA MPEAOCTABNATE HITH PUHAHCHPOBATH
KaKHe-JIHOO OTHENbHLIE MPOSBICHHS FOCTENPHUMCTERA,
KOTOpbIe HE UMEIOT OTHOLUEHHS W HE HYXKHBI JIIA
nposefieHus npodeccrHoHanbHOM BeTpeun. He nonyckaercs
MpeAocTaBlieHHe WiH $HHAHCHPOBAaHUE MEPOTNPUSATHIHA
Ppa3BIIeKATENILHOTO XapaKTepa.

Ilpu  cnoBcopckoil  mopgepKKe  WIM  OpraHd3aljMu
MEPONpPHATHSA, B KOTOPOM  HEKOTOPBIE  CIIELHANUCTHI
3[paBOOXPaHEeHHUs] MPUHUMAIOT y4YacTHE B OHJIAHH pexHMe,
Komnanus MoxeT mnpenocTaBisTh WiM (UHAHCHPOBATH
MUTaHKUE U HAMTUTKH TONBKO CNEHUATHUCTOB 3/IpaBOOXPAHEHMS,
JINYHO MNPHUCYTCTBYIOUIMX B MecTe BeTpeud. Kommnanus He
JOJDKHA TMIPEAOCTaBNATh MIH (UHAHCHPOBATh TMTAHHE WM
HAIWTKH IS OTAEIIBHBIX OHNAaWH-Y4aCTHHUKOB.

1.12.5. Bsicmaexku

BricTapky mnpenHasHayeHbl [Uis NPOABIDKEHUSI HAaY4YHBIX U
MPOQECCHOHANBHBIX 3HAHUN U ONBITA CPeH CINELMATHCTOB
3npaBooxpaHeHus. Haszpanue KomMnanuu noipkHo 6bITH ACHO
BHJIHBIM U Y3HaBAcMbIM Ha BbICTaBOYHOM cTeHae. Ha crenne
JIOTYCKAaeTCsl Hajluyue HHOOPMALMOHHBIX KM Y4eOHBIX
MATCPHAJIOB, IIpEAMETOB MEAULMHCKOrO Ha3HAYeHUs U
CYBEHHPHOH NPOLYKIHH HE3HAYMTEILHOM CTOMMOCTH.

1.13. Ixckypeuu Ha 3aBoOx
Ilocemenre NpOU3BOACTBEHHBIX, PACTIPEAEIIUTENBHBIX HITH
HaY4HO-HMCCIIEOBATEIbCKUX 00BEKTOB KOMIIAHUH MOYKET
NOMOYb CENHUaNUCTaM 3APABOOXPAHEHHA B KIIMEHTaAM
MOJIYYMTh JIy4lliee NpeCTaBlIeHue O MPOU3BOJCTBEHHOM H
TEXHOJIOTHYECKOM IOTEHLHAIE U JEATENEHOCTH KOMITAHUH.
B cuny 3Toro skckypcuu Ha 3aBOJ1 JOJDKHBI OBITH TOJNBKO
o6pa3oBaTENLHOrO XapakTepa.
B oTHOwIeHnn MecTa nipoBefeHHUs, IPENOCTABISIEMOM
HMH(POPMALIUM M NIPOSABIICHHI TOCTENPHUUMCTBA IPUMEHSIOTCS
TIOJIOXKEHMS, OTIHCAHHBIE B pasjeie «MeponpuaTus» (cMm.
MyHKT 1.12).

1.14. Iomnepxka B 00ydeHUuH
Kommnanust MoXeT OKa3pIBaTh MOANEP)KKY HAYYHOTO,
MEIHLIMHCKOT0, (hapMalleBTHYECKOrO U MPO(ECCHOHAIBHOTO
00yH4eHusl, cocoOCTBYs TAKUM 06pa3oM, MOBMILIEHUIO
YPOBHA Hay4HO-MEIHULMHCKHX 3HAHHH CIIELHATHCTOR
3pAaBOOXPaHEHHS.
Kommnanus MoxeT oka3bIBaTh NOAIEPKKY B O0YUEHHH
OTAENBHOMY CIELHANNUCTY 3APABOOXPAHEHHS HIIH
OpraHM3alMH 3paBOOXPaHEHHS.
ConepxaHnue 06y4aroLIero MEponpHsITHs, B KOTOPOM
CNELIMATIMCT 3ipaBOOXPAHEHHUS MPUHHUMAET yYacTHUE NpU
NOJJIEPKKE KOMIIAHUH, AOJIKHO, B NEPBYIO OY€EPENb, MMETh

costs to the Company. Arrivals and departures should,
whenever logistically possible, coincide with the
beginning and end of the meeting. Hospitality is
offered only to persons who qualify as participants in
their own right, except in those rare instances where a
healthcare professional with a disability genuinely
requires a carer to enable them to travel.

The Company has implemented cost limits for hotels
and meals that are consistent with norms and
requirements in each country.

The Company must not provide or fund any stand-
alone hospitality that is not in relation to, and
necessary for, a professional meeting. The provision or
funding of entertainment is not permitted.

If sponsoring or organising an event where some
attendees participate online, the Company may provide
or fund appropriate food and drinks only for those
healthcare professionals who are present in person at
an appropriate meeting location. The Company must
not provide or fund any food or drinks for individual
online attendees.

1.12.5. Exhibitions
Exhibitions are intended for advancement of scientific
and professional knowledge and experience among
healthcare professionals. On the exhibition stand, the
name of the Company must be clearly visible and
recognisable. Informational or educational materials,
items of medical utility and inexpensive gifts may be
made available at the stand.

1.13. Site visits
A site visit of the Company’s manufacturing,
distribution or R&D facilities can help healthcare
professionals and customers to better understand the
Company’s core manufacturing capabilities,
technology and operations. As such, site visits must
have genuine educational value.
Concerning venue, information given and hospitality,
the same provisions apply as described under Events
(see point 1.12).

1.14. Educational support
The Company may support scientific, medical,
pharmaceutical, and professional education, thus
contributing to the advancement of scientific medical
knowledge of healthcare professionals.
The Company may provide educational support to
individual healthcare professionals or healthcare
organisations.
The event, for which the attendance of a healthcare
professional is supported, must primarily consist of
scientific, educational, and professional content, must
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HaAYYHBIH, 0OyHaroumi U npodecCHOHANBHBIH XapakTep,
JIOJKHO OBITh HEMOCPE/ICTBEHHO CBA3aHO C TepaneBTHYeCKOH
06JIaCThIO ClIeMAaNKCTa 30paBOOXPAHEHHS H C
TepaneBTHYeckUMH obnactamu Kommanuu. Meponpusrue
MOXXET NPOBOJUTHCS B OUHOM PEKHME, B PeXKHUME OHJAkH
WJIM B COYETAHUH TOro U Apyroro. [lonxep;xka B o6yueHnn
MOJKeT BKJIFOUATh TOJIBKO BO3MELIEHHE perucTpalliOHHOTO
B3HOCA, pacX0/I0B Ha Mpoe3[, MPOXKKUBaHUE U 3HAKH
rOCTENPUHUMCTBA B pa3yMHbIX npeaenax. Ilognepxka B
06 y4eHHH He JI0JDKHA BIJIFOUAaTh CYTOYHBIE WIH JHO0OkIe
JpYTHe pacxo/ibl, CBI3aHHBIE C YYaCTHEM B MEPOTIPUATHH, 4
TAKoKe HE MOXKET PaclpoCTPaHAThCS HA WIEHOB CEMbH U
COTPOBOKIAIOUINX JIHILL.
KoMmnanuu He pasperuaercs $HHaHCHPOBATh MOCELIEHHE
OTJENbHBIMH CIIEIHATUCTAMHU 3APAaBOOXPAHEHUS
cepTUOHLIMPOBaHHBIX KyPCOB WIM TIPOrpaMM,
CMOCOOCTBYIOHIMX TIOJYUYEHHIO CBUACTENILCTB 00 OKOHYaHHH
MOCNIEIUIIOMHOTO 00pa30BaHHs ¥ YYEHBIX CTEIIEHEN,
MOCKOJIbKY 3TO MPHUHECIIO ObI 3HAUUTEILHYIO THYHYIO
BBIFOZY.
Llenbio MpeaoCcTaBlIeHUst IOMUIEPXKKH B 00y4EHHH ABISAETCA
pacrpocTpaHeHHe NOCIeAHNX Hay4HbIX pa3paboToK, 3HaHUH
U NIPaKTUYECKUX MEIULUHCKUX PEKOMEHIAlMH cpenn
CIIELIMANTUCTOB 3/IPAaBOOXPAHEHHs, CIIOCOOCTBY POCTY MX
komneteHuud. [ensro KoMnanuu spisieTcs cosnaHue
NOJIOKUTETFHOTO UMHUJIXKA CPEIH YHACTHHKOB CHCTEMBI
3JpaBOOXPaHECHUs MyTEM OKa3aHHUs MOMOUIM B
NpUOOPETEHHH HOBBIX 3HAHHH.

1.15. Yeiayru v KoHCYJIbTallHM
IMpodeccruoHanbHas KOHCYIBTALMK U MOJUIEPHKKA CO
CTOPOHBI CIIELMATHCTOB 3/JpaBOOXPAHEHHUS, OpraHU3aLni
3[PaBOOXPaHEHUS U MALIMEHTCKHX OPraHU3aLMi TOMOraloT
KoMmnaHuu NMpUHAMATE peLleHUs, KOTOpble B KOHEYHOM
WTOTE MPUHECYT I0JIb3Y B JICUEHHHU NaureHToB. KoMnanus
MOXKET TPHBJIEKATh OMNpeeeHHbIX 3KCIIEPTOB Cpein
YYaCTHUKOB CUCTEMBI 3JipaBOOXPaHEeHHs K PeIOCTaBICHHIO
HEOOXOMMMBIX YCITYT, BKIIIOYask y4aCTHE B Ka4eCTBe
9KCIIEPTOB B SKCMEPTHHIX COBETaX, BHICTYIUICHHE U
npeaceaTeNbCTBO HA MEPONPHATHAX, Y4acTHe B
HCCIIEOBAHUAX, Y9acTHe B GOKYyC-rpyIiax v
HCCIeI0BAHUSX PHIHKA, a Takke 00yUeHHe U
HHGOPMHUPOBAHHE O MPOAYKTAX.

1.15.1. Cneyuanucmet 30pagooxXpaHeHus
IpuBiieyeHue CIIeLMaNKCTOB 3[paBOOXPAHCHHUS U CBA3AHHbIC
C 3TUM MEPOIPHUSTHS JIOJDKHBI COOTBETCTBOBATH CIIEAYIOLIMM
KpUTEPHUAM:

a) 3aKOHHAs NOTPEBHOCTD B yCIyrax JIOJDKHa OBbITh
YeTKO OMpeJie/ieHa {0 Hauala OKa3aHHUs yCIyr U
JO JOCTIDKEHMS JIOTOBOPEHHOCTH 00 HMX
OKa3aHUH c NOTeHUIMANbHBIMU
KOHCYJIbTAHTaMH;

b) 3aKJIIOYAETCsl  [UCBMEHHBIH  JOTOBOP  WIH
cornameHWe ¢  YyKasaHWeM  Xapakrepa
NPEIOCTABISEMBIX YCIYT M, C COONOIEHMEM
NonoxeHus (C) HWKe; 4YTO ABJSAETC OCHOBOM
JUIS OTUIAThI 3THUX YCIYT;

c) pa3Mep KOMIEHCALMH 3a YCIYrH SABIAETCS
pasyMHBEIM M OTPaKaeT pealbHYIO PbIHOYHYIO
CTOUMOCTD TPENOCTABNAEMBIX YCIYT C YHETOM
HaBBIKOB, ONbITA, JOJKHOCTH, U3BECTHOCTH U
MECTOHAXOXKIEHHA  JIHL@,  OKa3bIBAIOLUETO
YCIyTH;

be directly associated with the healthcare
professional’s practised therapeutic area, and must be
directly related to the Company’s therapeutic areas.
The event may be conducted in person, online or may
be a combination of both. Educational support may
only include remuneration of the registration fee,
travel, accommodation, and reasonable hospitality. It
must not include daily allowances or any other costs
associated with the attendance at the event and cannot
be extended to family members or accompanying
persons.

The Company does not finance the attendance of
individual healthcare professionals at certified courses
or programmes contributing to postgraduate
qualifications and degrees of education since this
would provide significant personal benefit.

The aim of the educational support provided by the
Company is to facilitate the spread of the latest
scientific developments, knowledge and medical
practical recommendations among healthcare
professionals, thus contributing to their competencies.
The Company aims at building its positive image in the
healthcare community by means of contributions to
acquiring new knowledge.

1.15. Service and consultancy
Expert advice and support from healthcare
professionals, healthcare organisations and patient
organisations helps the Company to make decisions
that ultimately benefit patient care. The Company may
engage appropriate experts from these segments of the
healthcare community to provide necessary services,
including serving as experts on advisory boards,
speaking at and chairing events, participating in
research, participating in focus groups and market
research, and training and educating about products.

1.15.1. Healthcare professionals
Engagement of healthcare professionals and related
arrangements must meet the following criteria:

(a) A legitimate need for the services has been
clearly identified before they are required and
before making arrangements with prospective
consultants;

A written contract or agreement is entered into
specifying the nature of services to be
provided and, subject to point (c) below, the
basis for payment of these services;

(b)

Remuneration for services is reasonable and
reflects the fair market value of services
provided considering the skills, experience, job
role, prominence and location of the individual
performing the services;

(c)
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d) BO3HArpaXIEHHE OIUIa4YMBAETCs TOJNBKO 3a
OKa3aHHBIE YCIIYTH;

e) BeIOOp COEUUAIUCTOB 31paBOOXPAHEHHUs
OCHOBaH HCKJIIOYMTENIBHO Ha HX
KBaIMQUKAMY, OMBITE U  CINOCOOHOCTIX
[IPEIOCTABIIATh YCITyTH; niepcoHan,
OTBEUAIOLIHIi 32 BBIOOP KOHCY/IBTAHTOB JAOKEH
obnagath KOMITETEHLIUAMHU,
COOTBETCTBYIOIMMH TPeDOBAHUAM It OUEHKH
COOTBETCTBHUS OTHEBLHOr 0 cneuyanucTa
3|paBOOXPaHEHUs 3THM KPHTEPHUAM;

1) YHCNO TIPHBJIEKAEMBIX CIEeLMaATUCTOB
3[paBOOXPAaHCHHUs] HE JIOJDKHO MPEeBbILIATH
YyCNla, Pa3yMHO HeOOXOAHUMOrOo, HCXOIA M3
paHee oIlpefeNieHHbIX NoTpeOHOCTeH;

2) KOMIMAaHMA BEJET COOTBETCTBYIOLUHHA Yy4yeT H
obecreunBaeT aJeKBaTHOE  HCMOJIb30BAHUE
YCIIYT, IPEIOCTABNIAEMbIX KOHCYIbTAHTAMK

h) NpHBJICYECHHE CNELMATUCTOB 3IPAaBOOXPaHEHHs

C 3aIpOCOM OKa3aTh COOTBETCTBYIOLHE YCIYTH
HE SBIsIETCA MOOYKACHHEM K peKOMEHIAlHH,
Ha3HAYEHHIO, TMOKYIIKE, CHa0XeHW0 WM
NPUMEHEHHUIO ONPEJEIIEHHOTO Mpenapara.
TOO KPKA KA3AXCTAH noanep:uBaeT Bce YCHIMHS,
HarpaBJIcHHbIE Ha obOecrnevyeHHe TPAHCMAPEHTHOCTH J000#
nepefayd  LEHHOCTed  Mexnay  GapMaleBTHYECKUMHU
KOMIIaHHAMH W CHEeLMaIMCTaMH  3JPABOOXPAHCHHS, U
cobmogaeT Bce MNPHMEHMMBIE MpaBuUna, yaensas ocoboe
BHHMAaHHE COOMIONEHUIO NEHCTBYIOIIMX TPABUII 3allUTHI
nepcoHaneHbix gaHHbIX. TOO KPKA KA3AXCTAH
MOJJIEPXKUBACT, HYTOOBI 3KCHEpPTHl COOOWIANM, 4YTO OHHU
npenocrasuiy KOMIaHMH MiaTHble YCIYTM, BCEraa, Korma
OHM NHIIYT WK MyOJIMYHO FOBOPAT O BOIIPOCE, ABIAIOLIEMCS
[IPEIMETOM COIJIAIIEHHs, WIH JI000OM JApYroM BOMpOCE,
uMetouieM oTHoleHHe Kk KoMmnauumu.

1.15.2. Opzanusayuu 30paeooxpanenus

3akIroueHHe ~ KOHTPAaKTOB  Mexnay  Kommanueidl u
OpraHM3alMsIMH 37IDAaBOOXPAHEHHS B pPaMKax KOTOPHIX OHH
OKa3bIBalOT Mo6ble yenyru Komnanuu, gomyckaercss TONbKO
OpU YCIOBHHM, YTO Takue YCIyrd (Wid Opyrue BUABI
(bMHAHCHPOBAHHUA):

a) MpEJOCTaBIAKOTCA €  LENBIO  NOIICPKKH

31paBOOXPAHCHHUS] WIIH HAYYHBIX MCCIIENOBAHUM M

pa3paboToK;

6) He ABNAIOTCA MNOOYXKNEHHEM K PEKOMEHIALIMH,

HA3HAYEHMIO, IOKYIIKE, [OCTABKE, MpPOJaXke WU
NPHUMEHEHHIO OTIpeAENeHHBIX PELENTYPHBIX
TpenapaTos;

B) pa3Mep JIF0OO0H KOMIEHCaLKMH 3a MPeAOCTaBIAEMbIE
YCIIYTH OTPaXKaeT pealbHyI0 PhIHOYHYIO0 CTOMMOCTE
[IPEIOCTABIAEMBIX YCIYT;
(r) Bo3HarpaxieHHe (KOMIIEHCAUUA) HE 3aBHUCUT OT
Ha3HAYEHHs WM PEKOMEHIALMH JIEKApPCTBEHHBIX
MpenapaToe M HUKaKWe YCHOBHS TAKOTO THIIA He
MOTYT OBITb BBIP@XKEHBI UM YKa3aHbI.
Ecnu Komnanus oOKa3biBaeT CIIOHCOPCKYIO —TNOJIEPHKKY
KaKoOro-to MeponpusiTHs, BbIIJIa4YUBacMas CyMMa JOJDKHa
COOTBETCTBOBATL PEANBHOM PHIHOYHOM CTOMMOCTH C YHETOM
XapakTepa M Macwitaba Meponpustds U J10OOM
KOMMEPYECKOH BBITO/Ibl, JOCTYITHOW KOMIIaHHH.

1.16. BiaroToBopHUTEIbHbIE NOKEPTBOBAHUA

(d) Remuneration is made only for performed
work;
(e) Healthcare professionals are selected based
only on their qualifications, expertise and
abilities to provide the service. The Company
personnel responsible for selecting the experts
must have the expertise required to evaluate
whether the proposed healthcare professionals
are appropriate;

(f) The number of engaged healthcare
professionals is not greater than the number
reasonably necessary to achieve the identified
need;

The Company maintains relevant records and
makes appropriate use of the services provided
by consultants;

The hire of a healthcare professional to
provide a relevant service is not an inducement
to recommend, prescribe, purchase, supply,
sell or administer a particular product.

(2

(b

LLC KRKA Kazakhstan supports all efforts made in
order to provide transparency in any transfers of value
between pharmaceutical companies and healthcare
professionals, and complies with all applicable rules,
while applying special attention to compliance with
applicable personal data protection rules. LLC KRKA
Kazakhstan supports that the experts declare that they
have provided paid services to the Company whenever
they write or speak in public about a matter that is the
subject of the agreement or any other issue relating to
the Company.

1.15.2. Healthcare organisations
Contracts between the Company and healthcare
organisations under which they provide any type of
services to the Company are only allowed if such
services (or other funding):

(a) Are provided for supporting healthcare or
research and development;

Do not constitute an inducement to
recommend, prescribe, purchase, supply, sell
or administer specific prescription-only
medicinal products;

Any remuneration for rendered services
reflects the fair market value of services
provided;

Remuneration is not dependent on prescribing
or recommending products and no condition of
this type may be expressed or indicated.

(b)

©

(d)

If the Company sponsors an activity, the amount paid
must be fair market value considering the nature and
scale of the activity and any commercial benefit
available to the Company.

1.16. Social contributions
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KoMrmnaHus MO>keT BHOCHTH BKJIAJ] B COODIIIECTBA, KOTOPBIE
OHa MNOJACP>KUBAET, Jeias 01aroTBopuTeNnbHble QUHAHCOBLIE
U ‘HEJIEHE)KHBIE TIOKEPTBOBAaHHs OpraHH3aLMAM
31paBOOXPAHEHHs IS TOJIEPIKKHU Liesiel 3ApaBoOXpaHeHus,
€CJIM 3TO Pa3peuIeHO AeHCTBYIOLIUM HAllMOHANBHBIM
3aKOHOJATeNLCTBOM. K 3aKOHHBIM LI€JISIM OTHOCATCS
MOJUIEpP’KKa HIIH Hay4Hble MCCIIEIOBAHHUS, METHUMHCKOE
oOpazoBaHue, 00yUeHHE MALUEHTOB, JOCTYN MAaLUEeHTOB K
ycJiyram 3ApaBoOXpaHeHHs U o0Liee pa3BUTHE CHCTEMBI
3paBOOXPaHEeHHUS.
IlpenocTtaBneHHe NoXEPTBOBAHUM (KaK B IEHEXKHOMH, TaK U B
HATYpaibHOH GopMe) OpraHu3aLMsIM 34PaBOOXPaHEHHS
JIOTIyCKaeTCsl TOJILKO B TOM CJlydae, €CJIH OHH:

a) MPeOCTABNAFOTCSA B OTBET HA CAMOCTOSTEIBHO

WHULIMHPOBAHHBIH HE3aBHCHMBIH 3aIpoc

MOTEHIHATIBLHOrO MOTYYaTeIs;

(b) npenocraBnAtOTCS AJIs1 TOKPHITHS KOHKPETHOH

NOTPEOGHOCTH, TTPOrpaMMBbl MJTH NPOEKTa

MOTEHILUANBHOTO NOJTyYaTesis, a He B KaueCTBe

HEOrpaHHUYEHHOTO B3HOCA,;

(c) He mMpenoCTaBNAIOTCS OTAEIBHBIM CIIELMATTUCTAM

3IPABOOXPAHEHHS UK C BBITOIOH ISl OTAC/IBHBIX

CMIEUMATMCTOB 3/PABOOX PAHEHHUS;

(d) IOKYMEHTHPYIOTCS 1 XpaHATCS B apXUBax

Komnauuu; u

(e) He aBasOTCA NOOYXKNEHUEM K peKOMEH1aLIMH,

HasHauYeHHIO, NIOKYTKE, OCTaBKe, MPoJaXe Il

MPUMEHEHHIO OTAENBHEIX JIEKAPCTBEHHBIX

npeniapatoB, KoMnaHus He 0XXUAaeT KaKUX-1H00

JIBTOT WITH BBITOJI 32 CBOM ONIaroTBOpUTENIbHbIE

MOXKEPTBOBAHUS, U

(f) cOOTBETCTBYIOT BCEM NMPUMEHUMBIM NIPABUIIAM.

1.17. IlaumeHTCKHe OPraHH3alMH

B cooreerctBuu ¢ wmuccuedn KPKA, TOO KPKA
KA3AXCTAH MoseT NpeloCTaBISTh MATEPUAJIBHYIO U /MITH
HEMATEPHATIEHYIO TIOMAEPKKY MalMEHTCKUM OpraHu3aLusIM B
noJsb3y 3apaBooxpaHenus win odbmecrseHHocTH. TOO KPKA
KA3AXCTAH MOXET MIPHUBJIEKATH MAlUEHTCKHE
OpraHu3aL{M Ul OKa3aHUs YCIYr B UENIX IOQJEPIKKH
3[JpaBOOXpaHeHHs WK HayuHbIx uccaenoanuil. TOO KPKA
KA3AXCTAH He pofbkHa BIMATE HA OEATEIBHOCTD
[MALMEeHTCKHUX OpraHu3allil W/Hin MaTepHalbl, IJI KOTOPBIX
OHAa TPeAOCTaBNAET TMOAACPKKY, 3a CYET KOMMEpHYECKHX
WHTEpPECOB KOMMAHHH.

1.18. PackpeiTHe nHGopMAUMH O mepeaade
NeHHOCTel chenuaaucraM  3JpPaBOOXpaHEHH:,
OpraHU3ALMUAM 3APABOOXPAHEHHMA H NANHEHTCKHM
OpraHu3anuaM
OTKpbITBIE  OTHOLIEHHS U
KomnaHnue# " CHeLHalucTaMH 3/1IpaBOOXpaHEHHH,
OpraHM3alMsIMM  3[paBOOXPaHEHHs W  TALUEHTCKUMH
OpraHM3alMsAMH CIIOCOOCTBYIOT IPHHATHIO PpEUIEHHH H
MIPEeIOTBPAILIEHHI0O HE3TMYHOIO M HE3aKOHHOr0 MNOBEJIEHMS.
KoMmaHusi A0/pDKHa cTapaThCsl packpbiBaTh WHMOPMALIMIO O
nepenade LeHHOCTeW B pamkax Kodexca accoyuayuu
«/lexapcmeennvie cpeocmea Ona  Eeponwl», Ha Beex
Tepputopusx rae Kodexc accoyuayuu «J/lexapcmeennvle
cpedcmea o5 Egponvl» NPUMEHAETCH U TI€ TAKOE PACKPBITHE
W/WIKM TpefocTaBieHHe WHOOpPMALK HE  OIpPEHAEesIEHO
NpUMEeHUMBIMH nNpaBunamu. [lepegaua LeHHOCTEH MoXer
BKJIIQUATL  JOObie  LIEHHOCTHO-3HAYMMple  TPEAMETbI,

B3aHUMOJICHCTBUS MEXY

The Company may contribute to the communities it
serves by making charitable financial and in-kind
donations to healthcare organisations to support
healthcare goals if permitted by current national
legislation. Legitimate purposes include support or
scientific research, medical education, patient
education, patient access to healthcare and the overall
development of healthcare systems.

Donations and benefits in kind to healthcare
organisations are only allowed if they:
(a) Are given as a response to an unsolicited and
independent request from the potential
recipient;

Are given to cover for a specific need,
programme or project of the potential recipient
and not as an unrestricted contribution;

(b)

Are not provided to individual healthcare
professionals or for the benefit of individual
healthcare professionals;

Are documented and kept on record by the
Company; and

Do not constitute an inducement to
recommend, prescribe, purchase, supply, sell
or administer specific products, and the
Company does not expect any favours or
benefits for its social contributions, and

() Are in accordance with all applicable rules.

(©)

(d
(e)

1.17. Patient organisations
In accordance with Krka’s mission, the LLC KRKA
Kazakhstan may provide financial support and/or non-
financial support to patient organisations to benefit
healthcare or society. LLC KRKA Kazakhstan may
engage patient organisations to provide services for the
purpose of supporting healthcare or research. The LLC
KRKA Kazakhstan does not seek any influence on
patient organisations’ activities and/or materials they
support because of the Company’s commercial
interests.

1.18. Disclosure of transfers of value fto
healthcare professionals, healthcare
organisations and patient organisations

Transparent relations and interactions between the
Company and healthcare professionals, healthcare
organisations and patient organisations assist informed
decision-making and help prevent unethical and illegal
behaviour. The Company should endeavour to disclose
transfers of value within the scope of the Medicines for
Europe Code of Conduct on all territories where the
Medicines for Europe Code of Conduct applies where
such a disclosure and/or reporting is not defined by
other applicable rules. Transfers of value may include
anything of value that is provided or transferred by the
Company (directly or indirectly via third party acting
at its direction) to a recipient, including monetary
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MIPEIOCTABICHHBIE WIn nepeaaHHble Komnanuneit
(HemocpenCTBEHHO WM 4Yepe3  TPETbi0  CTOPOHY,
JEHUCTBYIOIIYI0O B €€ HHTepecax) MOoJy4YaTeno, BKIIHoYas
JIeHeXKHbIe OIUIAThl WIKM BO3HarpaXIeHUs B Jobo# Qopme.
PackpriTre nH}popMalMu Beeraa NOJKHO OCYLIECTBIATECS B
COOTBETCTBHHU C 3aKOHOAATEIHCTBOM 0 KOHOUIEHUHANEHOCTH
JAHHBIX ¥ 3aKOHOM O KOHKYPEHLMH.
Mndopmanus, nojiexallas pacKpbeiTHIO oONybnMkoBaHa Ha
BeO-CcTpaHULAX IS KaKAOro OTAEIBHOrO phIHKA HAa FOJOBOM
ypoBHe a0 30 HIOHS 3a NpesIAYILUii roj.
KoMmanuss  nopkHa — packpeiBaTh  HHOOpMalUIO O
COTPYAHHYECTBE M Iepefaye LUEHHOCTEl CleHHalIucTam
3[ApaBOOXPAHEHHA W OpPraHH3alUsM 3APaBOOXpaHEHHH,
KOTOpBIE MOTEHLMANBHO MOTYT TMpPEACTarIATh  Ccoboi
KOHQJUKT HHTEPECOB, M NOJDKHA TMOOIIPATH NONydaTesnei
LIEHHOCTeH pacKpblBaTh 3Ty WHGPOPMALMIO, KOIda TaKoe
packpeiTHe HHpopMalud OyaeT oOTBedaTb HHTepecam
[ALMEHTOB WJIK OOILECTBEHHOCTH.
Kommanus packpbsiBaeT HHPOpMaUHIO 0 Nepeaaye NEHHOCTeH
B CTPaHE OCHOBHOH JIEATENIBHOCTH NOJTyUaTes.

1.18.1. Cneyuanucmsi 30pasooxpanenus
s KKI0oH WHAVMBUAYAJILHOH OpraHM3alHu
MpefocTapisieTcs HHPOpMaUus o© CclieAyloeil mMepenaye
LIEHHOCTEM:

- T'oHopaphl 3a ycnyru W KOHCYJIBTallUM: JEHEXKHBIC
BO3HArpaxAeHus (3a HCKIIOYEHHEM pacXOofoB Ha
[UTaHWe, Mpoe3] W IPOXKUBAHHWE), OIMJiauyHBaeMble
KoMmnanued crenuaiucty 3JpaBOOXpaHEHHs 3a
OKa3aHHE YCNYT, TaKHUX KaK BBICTYIICHHE B KaUecTBe
3KCIMepTa Ha BCTpeuax 3KCIEPTHOTO  COBETa,
BBICTYNNEHHE HAa MEPONPHUATUAX, OPraHU3YyeMbIX
Komnanuel, npunsaTie ydactus B Gokyc-rpynnax u
T.4. T'oHOpapsl, omyauuBaemble cHeLUATHCTaM B
paMKaxX Hay4HbIX HCCIICJOBaHHI W pa3paboToK WK
UCCJIEOBAHUI PBIHKE, HE MTOJIEXKAT PACKPBITHIO.

- B cnyuae, ecnum cneunanuct 34paBOOXpaHEHHS
OTKa3bIBa€TCs OT  TIPENOCTAaBNGHUS  COIJIACHf,
TpebyeMoro B COOTBETCTBHM C NPUMEHHMBIMH
MpaBUJIaMH  3aILHTHl [EPCOHANBHBIX [AHHBIX, TO
JlaHHBIe OYIYT PaCKpBIBATHCA HA AaHOHUMHOM OCHOBE.
Ecnu HeckoNbKO CrienHanvcTOB 3ApaBOOXpPAHEHUS
OTKa3bIBAalOTC OT IMIPEAOCTABIEHUS COTJIACHS, TO
JaHHBIE O Tepejadye LEHHOCTeH [OOJDKHBI OBITh
cobpaHbl, YKa3blBasi KOJNMYECTBO CIELMATHCTOBR
3/1paBOOXPAHEHMs, BIUTFOUCHHBIX B COOp AaHHBIX.

Hndopmanust o npenocrapieHUH MOANEPIKKH A8 NPUHATHS
y4acTus B MEPOTIPUATHAX, OPraHU3YEeMBIX TpeThell CTOPOHOHA,
JKCKYPCHAX HA 3aBOJ W MEPONPHATHAX, OPraHU3yEeMBIX
Komnanwueii, 1o/bkHa OBITE packpbiTa B 3THX CYOKATETOpUSX.
Komnanus nomkHa packpeiBaTe WHGOpMalLMio 06 obweit
CyMMe€ IpEJOCTaBJICHHON TMOMAEPKKH, KOTOpas MOXeT
BIJIIOYATE  BO3MELICHHE  PErMCTPAllUOHHBIX  B3HOCOBR,
TPAHCIOPTHBIX PACXOJ0B W/HMNM PacXOAOB Ha MPOKUBAHHE H
0 YHCJIE€ CHELIMANIMCTOB 3APABOOXPAHEHHUS.

1.18.2 Opzanuzayuu 30pagooxpanenus

Jns KaXJI0H WHAMBHIYaJIbHON OpraHM3alliu
npenocTasiserca HUHGQOpMauMs O clenymoldeii nepenaye
LUEHHOCTEH:

- ToHopapsl 3a ycnyru U KOHCYJIbTALMH: JEHEXKHBIE
BO3HArpaXxaeHus (3a HCKIIOYCHHEM pAacXOloB Ha
[MTaHve, Apoe3d M MpOoXKHBaHHE), OIUIAYMBAEMBblEe
KomnaHnueidl opraHu3aiMu  31paBOOXPaHEHHUA  3a

payments or in-kind benefits. Disclosures must always
comply with data privacy legislation and competition
law.

Disclosures are published on the websites for each
market on a yearly basis by 30 June for the previous
year.

The Company should disclose engagements and
transfers of value to healthcare professionals and
healthcare organisations that could potentially pose a
conflict of interest, and should encourage the recipients
of the transfers of value to disclose them where this
would be in the best interest of patients or the public.
The Company discloses transfers of value in the
recipient’s country of primary practice.

1.18.1. Healthcare professionals
On individual, named basis, the following transfers of
value shall be disclosed:

- Fees for services and consultancy: aggregated
honoraria (excluding expenses such as meals
and drinks, travel and accommodation) paid by
the Company to a healthcare professional in
exchange for the provision of services, such as
serving as an expert on an advisory board,
speaking at a Company organised event,
participating in a focus group, etc. Fees paid in
connection with R&D activities or market
research are excluded from the scope of the
disclosure.

- If a healthcare professional refuses to provide
consent required under applicable personal
data protection rules, the data will be disclosed
on an anonymous basis. If multiple healthcare
professionals refuse consent, then the transfer
of value data must be aggregated indicating the
number of healthcare professionals included in
the aggregation.

Provided support to attend third party organised
events, site visits and Company organised events must
be disclosed in these sub-categories. The (total)
amount of support provided, which may include
registration fees, travel and/or hotel costs and the
number of healthcare professionals supported, must be
disclosed.

1.18.2. Healthcare organisations
On individual, named basis, the following transfers of
value shall be disclosed:

- Fees for services and consultancy: aggregated
honoraria (excluding expenses such as meals
and drinks, travel and accommodation) paid by
the Company to a healthcare organisation in
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OKa3aHHe yCIIyT, HalIPUMEp, BBICTYIUIEHHUE B KA4ECTBE
3KCrepTa Ha BCTpeYax IKCIEPTHOrO  COBETA,
BBICTYIJICHHE Ha MEpONpPHUATHAX, OpraHU3yeMbiX
Komnanueit, npunsTre ydactus B GoKyc-rpymnnax
T.A. ['OHOpapbl, onlayuBaeMble B paMKaX Hay4HBIX
HccreoBaHUid M pa3paboTOK MAM MCCIEeNOBaHHUM
PBIHKA, He TIOAJIEXAaT PACKPBITHIO.

- I'paHTBl M MNOXKEPTBOBaHWA: IEHEXKHBIE CYMMBl H
KOPOTKOE OMNMCaHHE TIpaHTa HIH NOXEPTBOBAHUA
(rpaHTBI Ha HCCNENOBaHWE, TOXKEPTBOBAHMA Ha
00opynoBaHHe, ITIOKEPTBOBAHUS HA TPOAYKTBI, H
T.1.).

- CnoHcopckas noafepxKa MEpONPUATHH: COBOKYTIHAsA
JleHe)KHas CyMMa BCel CIIOHCOPCKOH MOMAIEPIKKH.

1.18.3 Ilayuenmckue opzanuszayuu

Jins KOKIOH WHIUBUTYAJIBHOMN OpraHu3aLui
npefocTaBiseTcs HMHQOpMaLMs O Cleaylolel mnepenave
LIEHHOCTEH:

- Tloanepxka: ¢uHaHCOBas U HEAEHEKHAs MOANEPKKA
B BHUJE TPAHTOB, MOXXEPTBOBAHHH H CIIOHCOPCTBA
MEpOTPUITHH.

- T'oHOpaps! 3a ycIyru: yciyrH, NpelOCTABNIAEMBIE T10
JIOTOBOPY 7Sl KaKAOH NallHeHTCKOH OpraHW3auMy,
BKJIIOYas KOPOTKOE ONHCAHHME XapakTepa Iepeladu
LIEHHOCTEH U CYMMY.

1.19. OTBeTCTBEHHOCTH
INpencrasurenu komnanud TOO KPKA KA3AXCTAH u Bce
COTPYAHHMKH AeNapTaMeHTa MapKeTHUHIa U NIPOAaX HECYT
OTBETCTBEHHOCTH 33 MPEOCTAaBIECHUE BEPHOU, TOYHOMH H
CylIecTBeHHOH uHGOpMaLMK B cOOTBETCTBUH ¢ O0uIeH
XapaKTEepUCTHKOH JIEKAPCTBEHHOTO Mpenapara.
Ipencrasurenu komnanuu TOO KPKA KA3BAXCTAH u
BeCh TIEPCOHAN IeapTaMeHTa MapKeTHHIa U MPOAAK HECYyT
OTBETCTBEHHOCTH 33 COOTBETCTBHE BCEX MPOBOJAUMBIX UMM
AKTMBHOCTCH BCEM NPUMEHUMbIM MPaBUIIaM.
MapkeTHHI-MEHEDKEPhl HECYT OTBETCTBEHHOCTD 32
MPOBENEHHE BCEX MAPKETHHIOBBIX MEPONPHATHH B
COOTBETCTBHU CO BCEMH NEHCTBYIOLIMMH NPaBUIIaMH.
Hupextop TOO KPKA KA3AXCTAH necer
OTBETCTBEHHOCTb 332 COOTBETCTBHE BCEX AKTHBHOCTEH
(BKJIIOUAs pacKpbITHE HHGOPMALIHMH O Nepesiaue HEHHOCTEM)
BCEM MPUMEHUMBIM IIpaBHIIaM.
Jupextop TOO KPKA KA3AXCTAH 1 MapKeTUHT-
MeHeIKepbl HECYT OTBETCTBEHHOCTD 3a NPOBEIECHHUE
perynsipHbIX TPEHHHIOB U 00yUeHHE COTPYAHUKOB
MapKeTHHra B 00JacTr BCEX IPUMEHUMBIX TPaBHIL.
Bce coTpynHHKH, Y4acTBYIOIIKE B JEATENLHOCTH 1O
MapKETHHIY U COBITY, AOJDKHBI 03HAKOMHTHCS €
copepxkaHueM Kodexca depes CUCTEMY JJIEKTPOHHOTO
o6yueHuns eCampus U Npe3eHTaLHK Ha LUMKJIOBBIX BCTPEYax
U TTyTeM €XEroJHbIX [TOBTOPHBIX TPEHUHIOB YEPE3 CUCTEMY
3J1IeKTpOHHOro 00ydeHHs eCampus ¥ Npe3eHTalHH Ha
IIMKJIOBBIX BCTpEUax.
Hapyuienne Kodexca MOXeT NPeCTaBNATh COOO0H
HapylIlleHHe TPYAOBBIX 0053aHHOCTEH M MOXKET MPUBECTH K
JUCLIMNIMHAPHBIM MEpaM W/Ui¥ NPEeKpPaLLEeHUIO TPYA0BbIX
OTHOIIIEHHI B 0OBIYHOM WJIM IOCPOYHOM TOPSIJIKE.
Konekc HeoOX0AMMO TepecMaTpuBaTh HE peXke OJHOTO pasa
B [ATh JIET U NpH IOOOM CYIIECTBEHHOM M3MEHEHHH
HOPMAaTUBHO-NPaBoOBOH 6a3bl.

1.20. IIpusencHue B HCIIOJTHEHHE

exchange for the provision of services, e.g.
serving as an expert on an advisory board,
speaking at a Company organised event,
participating in a focus group, etc. Fees paid in
connection with R&D activities or market
research are excluded from the scope of the
disclosure.

- Grants and donations: aggregated monetary
amounts and brief description of the nature of
the grant or donation (e.g. research grant,
equipment donation, product donation, etc.).

- Sponsorship of activities and events:
aggregated monetary amount of all
sponsorships.

1.18.3. Patient organisations

On individual, named basis, the following transfers of
value shall be disclosed:

- Support: financial and in-kind support in the
form of grants, donations and sponsorship of
activities and events.

- Fees for services: contracted services per
patient organisation including a brief
description of the nature of the transfer of
value and the amount provided.

1.19. Responsibility
LLC KRKA Kazakhstan representatives and all
marketing and sales staff are responsible for providing
true, accurate and essential information consistent with
the Summary of Product Characteristics. LLC KRKA
Kazakhstan representatives and all marketing and sales
staff are responsible for compliance of all their
activities with all applicable rules.
Marketing Managers in the markets are responsible for
compliance of all marketing activities with all
applicable rules.
Director LLC KRKA Kazakhstan is responsible for
compliance of all activities (including the disclosure of
transfers) with all applicable rules.
Director LLC KRKA Kazakhstan and Marketing
Managers are responsible for regular training and
education of marketing staff on all applicable rules.
The same applies to Region Slovenia.
All employees involved in marketing and sales
activities must familiarise themselves with the content
of the Code through the eCampus e-learning system
and presentations at cycle meetings, and annual repeat
trainings through the eCampus e-learning system or
presentations at cycle meetings.
A violation of the Code may constitute a violation of
work duties and may lead to a disciplinary action
and/or ordinary or extraordinary termination of the
employee's employment relationship.
The Code must be revised at least once every five
years and at any significant modification of the
legislative framework.

1.20. Enforcement
The provisions of the Code must be respected
throughout the Company’s employees.
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ITocTaHoBNEHHs Konekca cobmoaaTecs

coTpyaHukaMu Kommnanuu.

JOJDKHbBI

JIroboe HapywieHue nocraHorneHuii Koaekca cunraercs
HapyIUSHHEM TPYIOBHIX 00s3aHHOCTEH paboTHHKA B
COOTBETCTBUH C IPUMEHUMBIMH MTPasUJIaMH.

2. CCBUIKHM HA JOKYMEHTBI

Kopexc nopeaeHHa KOMITaHUU

HpaBHna NpeaynpexacHust, BoIsIBJICHHS K. pacCICA0OBaHUA
MOILUCHHHUYECTBA

Konekc Pecniybnuku Kazaxcran ot 7 uronis 2020 rona Ne
360-VI3PK

«O 3[TOPOBBE HAPOJJA U CUCTEME
3/IPABOOXPAHEHHA»

03/2021 Komekc nesTENEHOCTH MO MPOJABHIKEHHUIO

NnpoayKIHH

Any breach of the Code provisions shall be considered
as a breach of employees’ employment duties under
applicable rules.

2. REFERENCE DOCUMENTS
Company’s Code of Conduct

Rules on fraud prevention, detection and investigation

Code of the Republic of Kazakhstan dated July 7, 2020
No. 360-VI ZRK
“About people's health and the health care system”

03/2021 Company’s Code of Promotion

3. IPUJIOXKEHUSA

OTCyTCTBYIOT

3. ATTACHMENTS

None

4. HUCTOPHUA

JlaTa nonrororku: 15.10.2020

Iepras Bepcus: Cenrsidps 2009, 63 n3sMeHeHUH

Bropas repcysi: Hosbpe 2012

Tpetsbs Bepcus: HMronp 2014

YetpepTas Bepcust: Centsbps 2017

Hi3MeHeHHs BO BCeX MyHKTax

Hobasnen myHkt 1,2 Onpenenexuns

ITaras Bepcus: Jexabps 2020
OO6HOBNEHA TEPMHUHOJIOTHS — I3MEHEHBI
VHAWUBHIYaJIbHbIE U IPYIIIOBEIE BH3UTHI HA
HHIUBUAYAJIbHBIE U IPYIINOBBIE HHPOPMALIMOHHEIE
MEPOINPUATHA
Hzmenenus B nyHkrax: 1.18 u 1.19
Ilecras Bepcus: 1.02.2021
Cenbmas Bepcus: 1.07.2023
H3mMeHenus BO BceX MyHKTax
HomnonueH myHKT 1.2. no He0OpPOCOBECTHO! peKsiame
Homnonnen myHkT 1.10 no pasHuue Mexxay

4. HISTORY
Date of preparation: 15.10.2020
First revision: September 2009, unchanged
Second revision: November 2012
Third revision: July 2014
Fourth revision: September 2017
Changes in all items
Added 1.2. Definitions
Fifth revision: December 2020
Update of terminology — from individual and group
visits to individual and group informational events

Changes in 1.18 and 1.19

Sixth version: 1.02.2021

Seventh version: 1.07.2023

Changes in all points

1.2 added information about incorrect advertising
1.10 is specified about the difference between OTC

[Togrorosneno: Jluna Bansuep, Mapkerunr Menemxep OTC
[Ipoeepeno: Pymanryne Sxynoea, Mapketunr Menemkep
®dapma ; Hurmerora AiiHa, Pykosogurens CnyxOsbl
(hHHAHCOBOTO U OyXranTepckoro yuera

YrrepxkaeHo: Jlwobors MyH, lupekrop

peLenTypHBIMHU U §e3peLieITYPHBIMH NpernapaTaMm anc_i Rx B{'Qiilicis I —
5. IOAIOTOBKA M YTBEPXKJAEHHUE | - FPREPARATION AND
A KA APPROVAL
Prepared by:  Dina Valner, Marketing Manager OTC

Checked by:  Rushangul Yakupova, Marketing
Manager Rx, Aina Nigmetova, Head of Finance

Approved by: Lyubov Mun, Director

6. IUCT PACCBIJIKA

Pacceunka: e-mail win eCampus

- Bce corpynnuku oTaena MapkeTHHra

- Bece coTpynHukuy otaena Oyxranrepuu

- PykoBoautenu apyrux otaenos TOO KPKA Kasaxcrau

6. DISTRIBUTION LIST
Distribution: e-mail or eCampus

- All Marketing department employees

- All Accountancy department employees
- Heads of other departments of KRKA
Kazakhstan LLP







